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THE NEW PRIME 
WARDEN
LY N N E  B R I N D L E Y  I S  U S E D  TO  B E I N G 
a pioneer: the first person in her family to 
go to university, she’s been a ‘first woman’ in 
her roles as Master of  Pembroke College, 
Oxford, and ceo of  the British Library. 
Throughout her career, she has championed 
innovative approaches and been at the 
cutting edge of  new technologies. She’s 
familiar with change and how to get the  
best out of  new situations. At a time when  
the pace of  alterations can sometimes  
seem relentless, this quality has never been  
more important. 

Lynne was brought up in Cornwall after 
being adopted as a very young child, and 
Cornwall and its landscapes have always 
been important to her. Her excellence at 

maths led to a scholarship to Truro High 
School for Girls, where she was also able 
to develop her talents in music and sport. 
Attending a boarding school in the 1960s 
had a lasting influence. Letters and parcels 
from home were cheering; memories of  
cold dorms and frozen hot-water bottles 
are still vivid.

A passion for music continued at the 
University of  Reading, where she also 
studied philosophy and German. It was 
here that she met her husband, Tim, who 
was reading sociology, and her first steps 
into the world of  information and 
education came as she looked for a 
temporary job while he completed his PhD. 
Tim has long since reciprocated by being 

generously flexible with his academic 
career. The temporary job Lynne found 
was in the university library, enabling her 
to work with researchers in a wide range 
of  subjects and to discover computing as 
it was becoming more generally accessible. 
Harnessing digital technologies and 
broadening access to knowledge have been 
threads running throughout her career. 

After completing a master’s degree in 
library and information science, she started 
work at the British Library. This gave her 
hands-on experience with new technology 
and customer service. She moved into the 
Board Chairman’s office, where she got to 
grips with strategy, policy-making and 
organisational politics. The Chairman was 

Dame Lynne Brindley wears  
a brooch from the Company’s 
Collection by Gill Galloway-
Whitehead in sterling silver  
and fine gold.  
JULIA SKUPNY
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Lord Dainton (Goldsmiths’ Prime Warden 
in 1982) who remained a mentor and 
champion throughout his life, while other 
board members encouraged her to broaden 
her experience outside the bl. She, in turn, 
has acted as mentor and coach to a number 
of  women – from students to professionals 
– and takes pride in their success.

In 1985, Lynne joined Aston University, 
becoming Pro-Vice-Chancellor and 
Director of  Information Services. There, 
she led the development of  the first  
uk ‘electronic campus’, pioneering a 
ubiquitous high-speed broadband  
network and associated services – taken  
for granted in 2021 but a radical innovation 
at the time – and gained significant 
industrial and government investment. 
Aston also led the way with commercial 
information services for Science Park and 
incubator companies. 

The projects played to her strengths, but, 
in 1990, she moved again into the private 
sector, when she joined kpmg as a 
principal consultant. Speaking about this 
jump, Lynne explains that, during her time 
in the not-for-profit world, the prevailing 
narrative was that the private sector was 
always more effective; she wanted to see 
for herself. She discovered that excellence 
(and problems) existed in both sectors. 
Technology itself  was rarely the biggest 
issue on a project – treating knowledge and 
information (often tacit) as a strategic asset 
to be shared was far more significant. 

But she wasn’t away from the public 
sector for long. She moved to the London 
School of  Economics as Director of  
Information Services, before being 
recruited by Leeds University in 1997 as 
Pro-Vice-Chancellor and University 
Librarian. It was a time of  massively 
increasing numbers of  students entering 
an underfunded and overstretched system. 
This created a press scandal, with 
newspapers running pictures of  students 
sitting on the floors of  overcrowded 
libraries. Lynne was called upon to lead a 
national initiative to negotiate licences for 
a vast range of  digital resources to be 
available free at the point of  use for all 
students and researchers in the uk, 

regardless of  the status of  their institutions 
and quality of  their traditional libraries. 
These resources were crucial to opening up 
fair and equal access to higher education. 
She speaks about this, and the importance 
of  “equality of  access to the world’s 
knowledge”, with a real sense of  pride. 
Today, more than 25 years later, the 
pandemic has highlighted new kinds of  
deep inequality of  provision.

In 2000, she returned to one of  her 
earliest places of  work, the British Library, 
this time as ceo. The bl found itself  at a 
critical point in its history. Its new building 
at St Pancras had just opened and had 
been dogged with controversy throughout 
its construction. Staff  had spent an 
exhausting decade dealing with the 
complex logistics of  site moves and the 
challenges were enormous. With the library 
in danger of  being viewed as a costly white 
elephant, key stakeholders – including 
readers, government and the general public 
– had to be won over. Under Lynne’s 
guidance, the bl became visible to the 
public through distinctive exhibitions  
and established business services for 
entrepreneurs. It grew into a key player in 
cultural diplomacy and established public-
private partnerships for mass digitisation, 
including with Bill Gates. But almost 
certainly her most enduring legacy, after 
an epic struggle with an adversarial 
publishing industry, was the extension of  
existing legal-deposit legislation to include 
all material published digitally to be 
collected and preserved as a 21st-century 
part of  the ‘memory of  the nation’ for 
future generations. 

After 12 years, she left the bl for a final 
time and joined Pembroke College as its 
first female master. The college shared her 
deep commitment to widening access to 
education, providing support for hugely 
talented young people from socially 
disadvantaged backgrounds to gain places 
at Oxford. She also had more time to 
develop her non-executive director roles, 
including serving as a board member  
of  Ofcom and chairing its Nations 
Committee, which fitted well with her 
previous experience of  working in 

Birmingham, Leeds and the bl  in 
Yorkshire, understanding the significant 
contribution of  universities and cultural 
inst i tut ions  to the economic and  
social vibrancy of  regional cities and  
their environs. 

Lynne retired from Pembroke in 2020, 
but the pandemic meant her final year 
brought unexpected experiences. Many 
were shared with her students: a rapid 
adaptation to online working, followed  
by the strangeness of  retirement (or 
graduation) without any of  the rituals that 
usually ease such partings from a precious 
community of  students and scholars.

In such an active career, it can at first 
seem hard to know where the Goldsmiths’ 
Company fits, but a sense of  shared 
priorities has seen her make a massive 
contribution to Company life since she 
joined the Court of  Assistants in 2006 (the 
first woman to take up this position). Her 
experience in education led her to serve on 
the Education committee and as Chair of  
the Goldsmiths’ Centre in its critical early 
years. She has really enjoyed learning 
about the industry, and is fascinated by the 
creative process – particularly the dialogue 
between maker and client. 

Her year as Prime Warden is certain  
to be one of  change as the Company 
negotiates the new world created by the 
pandemic. The groundwork has been laid 
by the Blueprint Group, set up by Richard 
Fox and chaired by Lynne as a springboard 
for positive adaptations. The Digital 
Strategy is a huge part of  this, and includes 
the Goldsmiths’ Digital project, which she 
hopes will share the fantastic hidden assets 
in the Company’s Archives, Library and 
Collection with much wider, international 
audiences. Ensuring that the Company 
embeds its vision for equity, diversity and 
inclusion (edi) and takes positive, practical 
steps towards fulfilling these ambitions will 
also be a key focus. It’s certainly not the 
easiest year to be Prime Warden, but 
Lynne feels ready to take up the challenge 
of  helping a very special livery company 
to move forward whilst also respecting its 
glorious traditions. ✦
ELENI BIDE

3 

T H E  N E W  P R I M E  WA R D E N



Apprentice to Freeman
SOPHIA TOBIN Alex Wood
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“ I  WA S  TA U G H T  B Y  S O M E  B R I L L I A N T  P E O P L E , ” 

says Alex Wood. “And I have made some lifelong friends 
in the process.” Alex, who was Goldsmiths’ Apprentice 
of  the Year 2020, stresses how lucky he has been, but it is 
clear that his generous and positive nature has been a 
central part of  his success. The way he speaks about his 
colleagues and those who trained him reminds me how 
much the trade of  goldsmithing has always been about 
relationships as well as processes, with the most successful 
craftspeople building trusted networks alongside 
developing excellence of  technique.

It was a combination of  serendipity and kindness that 
brought Alex to his career. He didn’t know what he wanted 
to do, but a chance conversation with his father’s friend, 
diamond setter Ian Read, allowed him to translate the 
sense of  “being interested in how things worked” into the 
world of  jewellery. Ian offered him the chance to visit his 
workshop, which led to an introduction to Nathaniel 
Groves – known to Alex as Noo – who offered to show 
him the basics of  diamond mounting. Thus, master and 
apprentice met for the first time; and through these first 
lessons, Alex “knew straight away” that he had found his 
career. Ian and Noo encouraged Alex to try for the pre-
apprenticeship scheme at the Goldsmiths’ Centre, and 
then to progress on to an apprenticeship “in order to stay 
connected with the Goldsmiths’ community I had already 
become part of ”.

Alex cannot speak highly enough of  his master and  
the others who trained and educated him; words  
like “excellent”, “superb” and “brilliant” pepper his 

conversation, and he emphasizes the strong foundation 
of  friendship that has grown alongside his work. It is also 
clear that he has brought a focused determination that 
has allowed him to make the best of  this guidance. At his 
very first attempt in the Goldsmiths’ Craft and Design 
Council Awards, Alex won silver in diamond mounting 
and diamond setting respectively. “This gave me the urge 
to try and better myself.” He entered the competition 
every year of  his apprenticeship, going on to win the Paul 
Podolsky Award and Theo Fennell Apprentice and Master 
Award 2020 for his masterpiece. 

But it was the WorldSkills championship that proved 
to be the fire in which his skills were tested. Alex was 
selected in 2017 to compete in Abu Dhabi. He admits that 

“with the competition comes immense time constraints 
which create a lot of  pressure when competing”. It was 
this pressure that encouraged him to take that single step 

– perhaps the hardest moment in any apprenticeship – 
towards becoming a craftsperson who could stand alone. 

“The competitions made me realise that I was able to do 
this job by myself, and I did not need to refer for guidance 
on every single process. I could start to work more 
independently and creatively.”

An Apprentice of  the Year must have other qualities 
alongside their technical expertise. Alex has chosen to 
mentor others. “After the brilliant guidance I received, it 
made me realise I would like to give back to the trade as 
much as possible. So, when given the opportunity to help 
out with Worldskills as a judge and to guide future 
competitors, I bit their hand off. This enables me to 
contribute towards the results the uk can achieve in  
the future.”

In these strange times, Alex became the first Apprentice 
of  the Year to receive his award by Zoom, in a surprise 
ceremony arranged by the Goldsmiths’ Centre with his 
family: “I was over the moon, as well as a little bit shocked.” 
The pandemic has imposed some limitations on the kind 
of  work he can do, but he emphasizes that he feels lucky 
to be practising his craft in Hatton Garden, with the 
historic firm E. Wolfe & Co. He speaks with pride of  
making “traditional handmade pieces of  jewellery, 
practising skills that were used a hundred years ago,” 
embedded in the heart of  the goldsmithing community 
he so values. Working for himself  might happen way in 
the future, he says, but for now, “I will continue to make 
the work that I love and focus on continuing to become 
the best I can be.” ✦

“After the brilliant 
guidance I received,  
it made me realise I 
would like to give back 
to the trade as much  
as possible.”

Alex Wood in the E. Wolfe  
& Co workshop.  
WILL LANDER
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H A L L M A R K I N G  I S ,  B Y  A N Y  S TA N DA R D,  A  R E M A R K A B L E 

form of  product accreditation much envied in other trade  
sectors. It has survived for more than 700 years and is without 
question one of  the oldest forms of  consumer protection still in 
use. From the moment an English king made the bold move to 
adopt a Parisian standard for gold in 1300, the hallmark has 
continually adapted to meet the challenges of  national and 
international commerce. But is it still relevant in a modern and 
turbulent marketplace?

When I became Chairman of  the British Hallmarking Council 
(bhc) four years ago, I visited jewellery businesses across the uk, 
including manufacturers, wholesalers and retailers operating 
nationally, regionally and locally. I received a consistent message 
from all I spoke to, confirming the importance of  the hallmark 
and its unique role in supporting the integrity of  the industry.

The industry is a significant contributor to the uk economy – 
with a turnover of  £8bn annually – and the employer of  some 
60,000 people. Integrity in the eyes of  consumers remains a key 
element of  survival and growth.

In recent history, the drive for deregulation by successive 
governments has tested the industry’s faith in hallmarking. However, 
on the last such occasion, the response was resounding: the 
government received the largest post bag from any uk trade sector, 
rejecting deregulation. It was a major vote of  confidence. I do not 
believe that position has changed and indeed the number  
of  countries adopting a hallmarking regime around the world  
is increasing.

This last year has brought seismic change for the uk economy, 
with the Covid-19 pandemic causing unprecedented disruption 
to all sectors of  trade. The jewellery industry has been no exception 
and has been fundamentally affected, as have the four uk assay 
offices with trade volumes badly hit. This ran in parallel with the 
uncertainties created as the industry came to terms with the impact 
of  leaving the European Union. In parallel and partly stimulated 
by these events, an irreversible shift has been taking place in the 
trading landscape, as we see the rapid move away from bricks-
and-mortar trading to an internet-based presence.

These changes have brought with them levels of  uncertainty 
not previously seen and opened markets to fraudulent activity. 
They have meant that the hallmark’s vital safeguards are operating 
in a rapidly changing landscape.

Let me first reflect on the implications of  Brexit. In many 
respects, these remain unclear. However, the following points are 

evident: firstly, the Trade and Cooperation Agreement (tca), 
signed in December 2020 and running to 1,276 pages, will take 
some time to fully analyse and assess. Secondly, there is no 
agreement on conformity assessment and the mutual recognition 
of  hallmarks. However, the Convention mark remains viable 
through the continuing agreements between participating nations 
conforming with the Vienna Convention. Latterly, the Standing 
Committee of  the Convention and the eu have met to discuss 
mutual recognition. It is too early to predict the outcome and 
whether it will benefit the uk.

There are also numerous factors to consider for tariffs on goods: 
tariffs will still be payable on products substantially sourced from 
outside the uk and sold into Europe, and items not complying 
with the tca will attract tariffs in some circumstances. Extra costs 
will arise from export and import formalities and this will also 
affect e-commerce transactions. Twin-track agreements in 
Northern Ireland add a further level of  complexity – much in the 
news currently – and this is still being worked through by the 
enforcement authorities.

However, there is an exemption for goods offered for sale in the 
uk prior to 1 January 2021. Anything placed on the market before 
that date does not require any further action and this dispensation 
lasts indefinitely.

Let me conclude with the complex issue of  enforcement. An 
internet sweep, commissioned by bhc, recently revealed a high 
level of  non-compliance on internet transactions, which is 
concerning as this area is growing exponentially. Resources 
available to Trading Standards authorities, which hold the primary 
enforcement responsibility, have diminished by more than 50% in 
the last ten years. In the same period, their duties have increased. 
Regulatory powers available to support enforcement are still under 
consideration and this is exacerbated by regulatory divergence 
with the eu. 

The eu is introducing an Omnibus Directive to tackle modern 
e-commerce enforcement and it is feared this inequity will make 
the uk more attractive for dumping substandard product. This is 
a matter of  concern and the bhc is doing everything it can to 
encourage enforcement authorities to use their influence to 
intervene with the major fulfilment houses that provide the route 
into uk markets. 

The hallmark remains a potent tool in enforcement and will be 
crucial in securing a level playing field in this turbulent environment. 
Its position in the industry is vital and should be firmly protected.✦

HALLMARKING  
A SAFEGUARD IN A CHANGING WORLD

NOEL HUNTER
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Kheni Priest, Greville Street 
Supervisor, marking at the 
London Assay Office’s Greville 
Street office in Hatton Garden.

“The hallmark has 
continually adapted  
to meet the challenges  
of  national and 
international commerce. 
But is it still relevant  
in a modern and  
turbulent marketplace?”
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ERIC TURNER 

Rajesh Gogna
Relentless Transformation  
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Rajesh Gogna, an award-winning 
silversmith and a Freeman of  the Goldsmiths’ 
Company since 2013, started his career  
in 1998. Throughout his working life,  
he has become ever more experimental, 
challenging previous assumptions about silver 
as a precious metal and how it can be used.  
At first, this may seem surprising, given that  
he represents the fourth generation of  
silversmiths (and jewellers) in his family.  
Born in the uk, he comes from the Rajput 
Sunar caste of  India, known for their 
goldsmithing prowess. From the age of   
13, he observed craft practice in his family 
workshop, which produced traditional Indian 
jewellery. Although he is the only one of  his 
three siblings to continue working in precious 
metal, his creations are anything but traditional. 
Instead, he has used the medium of  silver  
to “gain new creative experiences”, bending 
tradition to form his own creative path. 
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G R A D UAT I N G  W I T H  A N  M A  F RO M

the Vittoria Street-based Birmingham 
School of  Jewellery in 2000, he was, from 
the very start of  his career, anxious to 
expand his horizons. He has continuously 
and fearlessly sought to break boundaries, 
driving forward innovation with ever-
increasing, skilful dexterity. Over the past 
20 years, his work has been widely exhibited, 
nationally and internationally, and is  
now included in a number of  museum and 
private collections. He is one of  the most 
dynamic and original silversmiths practising 
in Britain today. 

Exploring ideas is an important part of  
his work. His series of  one-dimensional 
teapots, designed to hang suspended on a 
stand, is a demonstration of  his relentless 
and rigorous approach to research. The 
series examines the concept behind an 
object that once used to be a key part of  
social life in different tea-drinking cultures, 
including in China, India and Britain.  
A sheet of  silver bears the outline of  the 
object; the body and spout billow out  
of  the main plane, which, in turn, is 
sandwiched between sheets of  acrylic.  
The result is reminiscent of  a boat builder’s 
half-block hull model.

Most artists find it difficult to identify 
what particular inspirations determined  
the development of  their work, since 
influences are often subliminal. But Rajesh 
does credit an early experience with 
profoundly impressing his imagination: his 
visit to the Guggenheim museum in Bilbao, 
shortly after it opened in October, 1997. 
Designed by the Canadian-American 
architect Frank Gehry, the building is  
a spectacular, sculpture-like structure 
incorporating a range of  shapes and 
materials, in particular titanium. Situated 
on the banks of  the river Nervión, its 
swirling, undulating, titanium-clad walls 
ripple in the changing light, achieving  
an extraordinary iridescence. With a 
continuing interest in architecture and scale, 

Rajesh was struck by the Guggenheim’s 
presence as “a form in a space, like a 
scaled-up metallic object”. But the 
building’s “extrovert design” wasn’t the 
only thing he noticed: the Guggenheim is 
an object that contains art. In his Architect 
Series the relationship between space and 
art are explored through silver objects that 
move from their traditional place on the 
tabletop to the walls of  a gallery. 

Rajesh’s contribution to one of  the  
most significant public exhibitions of  
contemporary silver in recent years reveals 
much about his work. Silver Speaks opened 
in the Silver Galleries of  the Victoria and 
Albert Museum in 2016. The underlying 
theme was to present a fresh way of  looking 
at materials, processes and tools. Rajesh’s 
piece was titled Ice Tea for One, following his 
reworking of  the classic teapot form, which 
he has explored over a number of  years. 
His interest in vessels for tea can be traced 
back to the intersection of  his Indian 
heritage with western influences: tea 
drinking is an important social ritual in 
both British and Indian households. In  
the Ice Teapot collection, Rajesh introduced 
an entirely new object to tea drinking by 
developing a silver teapot designed to 
dispense iced tea. Rajesh abstracts elements 
of  a traditional teapot to the point where 
it has lost all functionality, relates it within 
a sheet of  silver, and transforms it into a 
purely emblematic representation of  an 
important social custom.

Both his interest in the deconstruction 
of  the object and his experimentation  
with colouring the surfaces of  metal can  
be traced back to the influence of  Michael 
Rowe, whom he regards as an important 
mentor. Rowe was one of a group of  radical 
metalsmithing students at the Royal 
College of  Art in the early 1970s. According 
to Corinne Julius, his career has been ‘at 
the forefront of  transforming the perception 
of  craft into an art form rather than just a 
manifestation of  practical functionality’.

Rajesh has also followed Rowe’s 
example in experimenting with colouring 
the surfaces of  metal, but rather than 
investigate patination, he has powder 
coated water vessels for his Architect Series #1 
& #2, Redefining Luxury. Powder coating, a 
process of  applying dry paint powder to a 
metal surface by electrostatic means, was 
invented by the American Daniel Gustin 
in 1945. It is extensively used throughout 
industry, for example to coat agricultural 
or computer components. By disguising the 
surface of  precious metal with an industrial 
process, Rajesh has subverted conventional 
notions of  luxury. 

His Unzipped Series first conceived in the 
year 2000, is a further departure from 
conventional approaches to silversmithing. 
The zip, another American invention 
dating back to 1851, is familiar to us all as 
a method of  fastening clothing. Again, as 
a subversive gesture, the throat of  a vase is 
sliced open as though by an imitation zip, 
giving an impression that the vase is  
made from a soft, tactile material rather  
than a rigid sheet of  metal. This illusory 
playfulness is a quality that the silversmith 
shares with some of  his contemporaries.

Rajesh’s conceptual approach highlights 
some profound changes in the way British 
silversmithing has been practised and 
appreciated over the past 70 years. The 
post-war years placed a great emphasis on 
industry, epitomised by the arrival of  Robin 
Darwin as Rector of  the rca in 1948 and 
the work of  its prestigious mid-century 
silversmithing graduates, such as Gerald 
Benney, David Mellor and Robert Welch, 
who all had links with industrial design. 
The Duke of  Edinburgh’s Design Award, 
which ran from 1959 to 2011, was another 
hallmark of  this outlook. The passing of  
the Duke reminds us of  the closure of  an 
age. The utilitarian nature of  contemporary 
silversmithing has become more nuanced. 
Silversmithing in recent years has been 
moving increasingly into the realm of   

☛
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Previous  
Retroism Ice Tea for One by 
Rajesh Gogna, 2017, sterling silver. 
SYLVIAN DELEU

Below  
Architect Series Yellow by Rajesh 
Gogna, 2017, sterling silver and 
powder coating. 
NIGEL ESSEX“Working together 

encourages you to take 
risks – you could build 
the next spaceship but  
in silversmithing.”
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fine art, sometimes being described as  
table or wall sculpture with little if  any 
reference to the traditional confines of  
utilitarian tableware. With its examination 
of  function, traditional craft practice and 
design innovation, Rajesh’s work in silver 
embodies this evolution.

Rajesh isn’t just a maker. He is also 
Senior Lecturer in Design Crafts at De 
Montfort University, Leicester, where  
he encourages his students to develop 
innovative design solutions. He sees his  
role as an educator as vitally important for  
the development of  the discipline. His 
commitment to silversmithing as a craft 
and as a community can also be seen 
through his role in Contemporary British 
Silversmiths (cbs). A member since 2000, 
he is the current chairman for 2020–2023. 

Contemporary British Silversmiths is 
one of  those organisations that the British 
do so well. In certain respects, it shares the 
same ambitions as the Design Council – the 
promotion of  good contemporary design 
and high standards of  craftsmanship 

– except that it is exclusively focused on 
silversmithing and is fully independent.  
It is financed largely by membership 
subscriptions and a limited amount of  
corporate sponsorship. The association 
invites established makers, recent graduates 
and students to join, and encourages  
the sharing of  information amongst its 
members in the furtherance of  its aims. 
During the recent lockdowns, this has  
been achieved by Zoom meetings and 
webinars. The organisation has been 
extremely effective in establishing a  
network of  contacts that has included  
the Goldsmiths’ Centre, the v&a and 
international silversmithing groups such  
as Hammerclub in the Netherlands. As  
the current chairman of  cbs, Rajesh is 
dedicated to expanding these initiatives  
and will set out a programme of  events, 
starting out with hosting an International 
Silversmithing Symposium in September 

Large Unzipped Vessel  
(prototype) by Rajesh Gogna,  
2021, base metal. 
RAJESH GOGNA
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2021 to begin cbs’s celebration of  its 25th  
anniversary year.

What next for Rajesh? Through his roles 
at De Montford and cbs, the next few 
years will see him continue to support 
developing craftspeople and Britain’s 
community of  established silversmiths.  
But there will also be time for new creative 
projects. The possibilities offered by 

emerging technology and collaboration 
with other specialists excite him: “working 
together encourages you to take risks – you 
could build the next spaceship but in 
silversmithing.” With vision like this, British 
silversmithing has a dynamic future. ✦

Revlis Unzipped Vessel by  
Rajesh Gogna, 2017, sterling silver. 
RAJESH GOGNA
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F RO M  T H E  O U T S E T,  G O I N G  D I G I TA L  M E A N T

that the Goldsmiths’ Centre’s teams needed to work 
closely together, exchanging skills, ideas and technical 
good practice. Continuing to engage audiences and 
enabling them to develop in different ways during the 
pandemic was a matter of  high priority. To initiate the 
move online, all programmed talks were delivered via 
Zoom. This enabled the Centre to continue engaging 
with students and makers and trial new platforms 
which saw speakers join from the uk and internationally. 
As a result of  this shift audience numbers increased, 
with more people joining from around the world.

 As a charity dedicated to securing the future of  an 
ancient craft, the reaction of  those seeking to improve 
their skills was crucial. According to Head of  
Professional Training Chris Oliver, “Our biggest fear 
when we lost the physical delivery of  our Professional 
Training programme was keeping young people and 
emerging makers who are passionate and enthusiastic 
about a career in our industry engaged with it, not just 
from a making perspective but also [in terms of] that 
sense of  community and interaction with others.” 

RAE GELLEL

virtually inspiring  
embracing digital transformation  

at the goldsmiths’ centre

In February 2020, the Goldsmiths’ Centre was faced with adapting its day-to-day operations to the 
nationwide restrictions born of  the Covid-19 pandemic. Digital technology quickly emerged as the 

primary means of  navigating the lockdown era. But for a charity that revolves around tangible 
experiences of  crafting, wearing and displaying beautiful objects, remaining an effective presence  

from behind a computer screen posed a challenge. 

School and college-leavers on the Centre’s 
Foundation programme – a year-long introduction to 
jewellery making, silversmithing and the allied 
industries – were enrolled in daily Zoom sessions with 
their tutors and peers. The live interaction ensured 
that they had instant responses to their comments and 
queries. Rather than expecting trainees to remain 
engaged in video calls for long periods, the sessions 
were interspersed with activities. Packages of  tools and 
materials were sent out for projects, which many 
students came to anticipate eagerly.

The support needs of  more than 20 Goldsmiths’ 
Company Apprentices varied. Some were furloughed 
and others continued to work in physically distanced 
workshops. Online presence was central to keeping 
apprentices anchored to their community as it offered 
opportunities to collaborate on design projects and 
regularly exchange ideas. They could also take 
advantage of  resources such as the Centre Skills Hub, 
home to a plethora of  recorded online talks, educational 
videos and articles.

Over 100 jewellery and silversmithing start-ups taking part in Getting Started 
2021 Online. © THE GOLDSMITHS’ CENTRE

14 

T H E  G O L D S M I T H S ’  R E V I E W



“I’ve been able to look at setting during the Goldsmiths’ 
Company’s Apprenticeship Scheme day-release 
programme, which is the next step after mounting. 
Having that awareness has made me a better diamond 
mounter, as I now factor in how my mounting will 
affect the setting stage”, says Martina Grummitt, a 
diamond-mounting apprentice at ma Griffin, who was 
furloughed in the spring of  2020. “I’ve been able to do 
all these things that I wouldn’t normally have time for. 
And I’m looking forward to the future – I’m doing  
the WorldSkills competition next, which I’m really 
excited about.”

Jasmin Karger, who started teaching on the Foundation 
programme during lockdown from Germany, 
comments: “I was really surprised by how well digital 
learning works. Before the pandemic, I did teach 
students online but only on a one-to-one basis – I 
always preferred to teach in a classroom environment, 
because I found it easier to build a strong personal 
relationship with my students in that setting. 
Throughout the pandemic, I have been teaching for 
the Goldsmiths’ Centre online and have taken on my 
first large group of  students, and it has been great.”

THE APPRENTICE

THE TEACHER

 The digital switch also saw the Professional and 
Programming teams collaborate, introducing 
contextual studies for the Foundation-programme 
trainees. This gave them an overview of  the broader 
cultural and historical context for the industry. Trainees 
enjoyed interactions with the collections at the v&a, 

the Goldsmiths’ Company and the Pearson Silver 
Collection. They met emerging makers, including 
engraver Castro Smith and enameller Naomi Nevill, 
who were at a relatable stage in their professional 
development, and were pleased to answer questions.

Martina Grummitt, Goldsmiths’ 
Company Apprentice at ma Griffin, 
competing at uk Skills 2019.  
© THE GOLDSMITHS’ CENTRE

Jewellery designer and goldsmithing 
tutor Jasmin Karger taught the 
Goldsmiths’ Centre’s Foundation 
Programme trainees in the uk remote 
from Berlin. © JASMIN KARGER

☛
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 Going digital also saw the creation of  new resources, 
with the introduction of  monthly Bite-Sized 
Inspirations e-newsletters and engaging social media 
content. With a shift from promotional to rich 
educational and inspirational resources, the Goldsmiths’ 
Centre worked with partners, such as the Goldsmiths’ 
Company Library and Curatorial teams, to share book 
recommendations, topical podcasts, films of  past 
Centre talks and interviews with industry experts.

The Goldsmiths’ Centre’s career-development 
programmes, Shine 2020 and Getting Started Online 
2021, debuted in digital form and both enabled 
emerging makers across the uk to partake in Centre 
initiatives. The 11 Shine makers were prepared for 
online showcasing and selling through digital training 
sessions, which covered topics such as presenting to 
camera, filming techniques and storytelling. This 
culminated in showcasing written interviews and short 

Lockdown bought us all into a state of  isolation.  
But for the Goldsmiths’ Centre team, 2020 also offered 
opportunities, bringing everyone closer together to 
work towards change. Although this required an 
intense process of  learning and development for the 

introductory videos about each participant, followed 
by online ‘Meet the Maker’ sessions, on the Goldsmiths’ 
Shop Talent e-commerce site. Here, via Zoom,  
the Shine makers discussed the techniques and 
inspiration behind their collections before an audience 
of  potential customers.

Moving Getting Started, a week-long business-
incubation course, from in-situ to online enabled the 
expansion of  the programme from 30 to 100 emerging 
makers from across the uk, coming from a variety of  
training backgrounds. With access to a week of  online 
modules, ranging from costing and pricing to how to 
improve your web presence, the course was delivered 
through a virtual learning environment. The level of  
engagement and excitement surrounding the course 
was clear on social media, as those enrolled took to 
Instagram, Twitter and Facebook to share positive 
experiences of  the five days of  live webinars and talks.

entire charity, it offered the chance to evolve quickly. 
As a result we have become more diverse, inclusive,  
and have expanded our reach and impact across  
the world. ✦

Silversmith and enameller Sarah Murdoch, who 
embraced the digital aspect of  Getting Started Online 
2021, explains: “The variety of  talks presented in  
the week of  Getting Started was an eye-opening 
experience. I have appreciated having access to an 
online-learning space, Moodle, to go back to all the 
material again in my own time. Also, the contacts  
made through the networking [have been great] – we 
are now on a WhatsApp group together to continue 
the relationships made.”

THE DEVELOPING BUSINESS

Silversmith, enameller and 
Getting Started 2021 Online 
participant Sarah Murdoch 
working at her bench.  
© SARAH MURDOCH
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EMEFA COLE

WHERE GOLD IS KING
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W H E N  I  T H I N K  O F  G H A NA ,  T H E  C O U N T RY  O F  M Y  B I RT H

and early years, I have vivid memories of  a childhood spent in 
awe of  nature. It was a beautiful introduction to an environment 
rich with diverse plant, insect and animal life, and a fascinating 
cultural history.

One piece of  folklore I’ve never forgotten is about people in 
the Ashanti region discovering nuggets of  gold on the ground, 
washed to the surface after heavy rains. It may sound like the stuff 
of  fantasy, but Ghana is literally the land of  gold, as the country’s 
earth is rich with this coveted, alluring metal.

Ghana is made up of  numerous ethnic groups, one of  the 
largest being the Ashanti (also known as Asante), a subgroup of  
the Akan. Their kingdom is built on soil blessed with gold, a great 
source of  wealth and power to them. Gold represents the essence 
of  the sun and symbolises life’s vital force – its soul. The importance 
of  gold to the Asante is present in all aspects of  their existence, 
most notably The Golden Stool, which has its own throne and is 
believed to house the spirit of  the Asante people – those who have 
lived, died and are yet to come.

Not surprisingly, due to the abundance and importance of  gold 
to the Asante, their goldsmiths have an undisputed reputation as 
some of  the world’s best. Their unparalleled skill in lost-wax casting 
can be seen in jewellery, décor created for rulers and the brass 
weights made for measuring gold dust; this precious dust was local 
currency until 1901.

I have been curious about Ashanti lost-wax casting since my 
days studying jewellery at London Metropolitan University and it 
was my wish to learn this special method for many years.

This wish became reality after I was granted permission by the 
Asantehene (overall King of  the Asante) to undertake an ongoing 
apprenticeship under the supervision of  his goldsmith, Nana Poku 
Amponsah Dwumfour. My trip was supported by a generous 
bursary from the Artists Information Company, and I was 
determined to embark on this journey despite the pandemic and 
looming uncertainty, fuelled by excitement and the possibilities of  
what lay ahead.

Heading out of  the bustling coastal city of  Accra towards the 
dense forest belt, we passed many stalls selling traditional 
earthenware and seasonal crops along the scenic route. Three  
and a half  hours later, we arrived in the Garden City of  West 
Africa, Kumasi – the seat of  the Asante, one of  Africa’s great 
imperial powers. 

There we met one of  the King’s men, who took us to see the 
Master Goldsmith in his traditional workshop. Nana and his 
ancestors have used it for generations to create some of  the most 
exquisite, hand-sculpted artworks of  gold, many of  which are 
currently on display in museums around the world. I was warmly 

welcomed into this historically significant workshop, which still 
has the ancient furnace Nana’s ancestors used. 

It was humbling to be in the presence of  the guardian of  this 
ancient craft so unique to the region. The Asantehene’s goldsmiths 
are admired around the globe for their ingenuity and technical 
sophistication, achieved using what appear to be very basic tools 
and materials. However, as I saw, the technique is far from simple. 
It requires great expertise, precision and patience to produce the 
desired results.

The process, which is handed down from father to son, is a true 
labour of  love. In addition to the actual methods, the King’s 
Goldsmith must also be well versed in the proverbs these pieces 
represent, which may connote rank, wealth, bravery and power, 
as well as embodying warnings to enemies and lessons of  morality. 
They preserve oral history and wisdom that is passed on through 
a combination of  proverbs, maxims and riddles.

Prior to my visit to Kumasi, all the literature I consumed on 
lost-wax casting in West Africa had a tendency to refer to the 
technique as “primitive”. I was keen to find out more and looked 
at the various methods used throughout the region, including in 
Ghana, Ivory Coast and Nigeria (encompassing the Benin, Oyo, 
Ife and Nok civilisations). I wanted to immerse myself  in the actual 
technique, rather than relying solely on written accounts.

Nana taught me so much, from the coarse clay he started each 
project with to the charcoal he would pulverise into the smoothest 
mixture before sculpting the desired form. The laborious nature 
of  the work means that it is vital to have a vast supply of  the 
materials at hand, ready for when needed. I quickly learnt that 
this wasn’t a technique that could be mastered in a short period 
of  time. The training was intense and learning to work with 
beeswax on the clay sculpture was far harder than I had read about. 
As well as learning the traditional methods, with Nana, I have 
started experimenting with Ferris wax. We are both thrilled with 
the results so far but have more exploring to do.

Nana believes in passing on his wealth of  knowledge, and  
I am extremely grateful that he has taken me under his tutelage  
so that I may become a guardian and teacher of  this ancient 
wisdom and technique. This is so much more than a valuable metal. 
For me, it goes beyond the intrinsic value of  gold, beyond the 
measure of  time. ✦

Previous  
Kotoku Saabobe – meaning an 
instigator, made by Nana Poku 
Amponsah Dwumfour and  
Emefa Cole, 2020, brass. 
RICHARD VALENCIA
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“The bird was singing loudly and the 
tortoise told her to be quiet as the 
noise would attract a hunter in the 
forest. The bird didn’t listen and as a 
result, the hunter approached and 
shot the bird who fell to the ground. 
The hunter noticed the tortoise when 
he went to pick up the bird and used 
the rope on the tree to bind them 
together. The moral of the story is 
that our actions have consequences 
for us and others around us.”

 
Words of wisdom rendered in brass 
by Nana Poku Amponsah Dwumfour. 
RICHARD VALENCIA 
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The pandemic has meant that museums  
have been closed for many months, but  
there are exciting treasures to be discovered  
– or rediscovered – as visitors return. The 
Ashmolean Museum’s silver collection is one; 
but its story is a circuitous one, comprised of  
historic gifts and the modern pieces acquired  
to complement them. Often described as  
‘a collection of  collections’, it was largely 
shaped by the tastes of  the individuals whose 
belongings helped to build it. 

MATTHEW WINTERBOTTOM

A DIALOGUE IN SILVER 
CONTEMPORARY WORK  
IN PRECIOUS METAL AT  
THE ASHMOLEAN MUSEUM
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mid-16th to mid-18th-century goldsmiths’ 
work are world class, but it does not have 
any significant collections of  neo-classical, 
Regency, Victorian or early-20th-century 
works. The same was true of  contemporary 
silver at the start of  the 1990s, when 
Timothy Wilson was appointed Keeper of  
the Department of  Western Art. Although 
recognised as one of  the world’s leading 
scholars of  Renaissance maiolica, Tim also 
has a strong interest in contemporary craft. 
He transformed the Ashmolean’s studio 
ceramic collection into one of  national 
significance, building on its small existing 
holdings – ‘grit in the oyster,’ as Tim 
describes them – with the help of  a strong 
community of  generous donors.

The situation for contemporary silver 
was somewhat different. Excepting collector 
C.D.E. Fortnum’s historic rings, presented 
to the museum in 1897, until 1946, there 
were only two pieces of  historic silver in  
the museum. This changed when the 

Below 
Swan Bowl No. 1  
by Malcolm Appleby, 1996, 
Britannia standard silver. 
© ASHMOLEAN MUSEUM, 
UNIVERSITY OF OXFORD

outstanding collection of  British Huguenot 
silver, formed by William Francis Farrer 
and his brothers, was bequeathed to the 
museum via the Art Fund. This was 
followed only a few months later by Dr 
Albert Carter’s bequest of  mainly 17th-
century silver and early British spoons; and 
the 1947 arrival of  Francis Mallett’s 
collection of  medieval and Renaissance 
works of  art  included s ignif icant 
Continental and early English silver. In 
1956, the collections were further enhanced 
by the bequest of  an array of  highly 
sculptural British rococo silver from Mrs 
Joan Conway. These objects, given by 
dedicated collectors of  silver, essentially 
defined the silver holdings at the time of  
Tim’s appointment in 1990. 

It was in that same year that the 
museum accepted a bequest of  a small 
group of  silver by prominent 20th-century 
silversmith Leslie Durbin that had been 
commissioned by the distinguished Oxford 
literary historian John Buxton. This was  
to mark a change in collecting policy to 
include the formation of  a small but 
important group of  works by contemporary 
British silversmiths, to balance the 
contemporary British studio ceramics and 
works on paper, and to show the continuing 
vibrancy of  British goldsmiths’ work. Tim 
intended that pieces should ‘speak’ to the 
museum’s historic objects through their 
form, decoration or technique. This has 
resulted in a distinctive collection of  
contemporary silver with a particular 
emphasis on different forms of  surface 
decoration and technique. It is emphatically 
not a collection of  contemporary design. 

It was not possible to further develop  
the collection until 1999, when a donation 
from Mrs Rosa Edwards, together with  
the Vivien Leigh Fund, was used to 
commission a new piece of  silver from a 
young silversmith to mark the millennium. 
Following a competition, Tara Coomber, a 
recent graduate of  the School of  Jewellery 

Previous  
Bell Jar by Wendy Ramshaw, 2007, 
blown glass, mixed metals. 
© ASHMOLEAN MUSEUM, 
UNIVERSITY OF OXFORD

Opposite  
Vase by Jane Short, 2008,  
silver, enamel. 
© ASHMOLEAN MUSEUM, 
UNIVERSITY OF OXFORD

☛
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at Birmingham Institute of  Art and Design, 
was chosen. The finished work, a graceful 
claret jug, was delivered to the museum the 
following September. Tara described how 

‘using the museum’s collection of  silver as 
inspiration, I took characteristics… and 
incorporated them into my own design. 
The tall graceful form, sculpted by using 
hand-raising techniques, reflects the 
humorous and bulbous-shaped bodies of  
the 18th-century coffee and chocolate pots 
in the museum’. It was to be several years 
before more contemporary silver was 
acquired, but in 2006 an anonymous 
donation, together with a grant from the 
Art Fund, enabled the acquisition of  Swan 
bowl no. 1 (1996), made by Malcolm 
Appleby. Made of  Britannia-standard silver, 
the bowl is embossed and engraved with 
swirling swan motifs. It is one of  a series of  
four engraved bowls made in honour of  
Malcolm’s wife, Philippa Swann, and 
demonstrates his virtuosity in composition, 
embossing and engraving. Of  the bowl’s 
subject, he writes: ‘There is an old wives’ 
tale that geese turn into barnacles in the 
winter – ‘goose barnacles’, ‘barnacle geese’ 

– and I have bent the story to suit swans.’ 
He also donated two soft-ground etchings 
that relate to the design of  the bowl.

Also in 2006, the museum was presented 
with the Oak and Apple Vase that had been 
commissioned in memory of  Valerie 
Stewart. Together with Joan Crossley-
Holland, Valerie had founded the 
influential Oxford Gallery in 1968, which 
introduced an entirely new audience to 
contemporary applied arts. Through the 
gallery, Valerie played an important role in 
promoting a number of  extremely talented 
young artists. One of  these, Michael Lloyd, 
whose first exhibition was at the Oxford 
Gallery in 1980, was subsequently 
commissioned to make the Oak and Apple 
Vase. Like Malcolm Appleby, he also lives 
in Scotland and is similarly inspired by the 
natural world. His vase combines virtuoso 

embossing and chasing inspired by 
naturalistic floral ornament with an austere 
angularity of  form. 

The major redevelopment of  the 
Ashmolean Museum between 2006-2009 
and the provision, for the first time, of  a 
dedicated display space for contemporary 
British studio ceramics and silver gave 
further impetus to the collection. In 2008, 
an enamelled vase by Jane Short mbe and 
a ring by Wendy Ramshaw cbe, were 
commissioned for the museum, also in 
memory of  Valerie Stewart, paid for by an 
anonymous donor. Like Michael Lloyd, 
both makers had been promoted by Valerie 
at the Oxford Gallery early in their careers. 
Jane’s enamelled vase shows her mastery 
of  technique. Colour, pattern, and closely 
observed nuances of  detail are expressed 
through engraving and champlevé enamel. 
Its imagery is based on light and movement 
in landscape and inspired by the perspective 
in Paolo Uccello’s Hunt in the Forest, one of  
the Ashmolean’s great treasures. 

Wendy Ramshaw made the Ashmolean’s 
Double Bow, which evolved from a piece she 
originally created for the Oxford Gallery 
in 1977, titled Bowring, to mark the gallery’s 
100th exhibition. Together with Kevin 
Coates’s symbolic Eye of  God ring, given in 
2010, this now means two of  Britain’s 
leading makers are represented in the 
Ashmolean’s renowned ring collection. 
Wendy Ramshaw had a longstanding 
relationship with Oxford and was 
appointed Artist in Residence at St John’s 
College in 2005. This marked the start of  
a new direction and work inspired by the 
antique glass laboratory equipment she  
had encountered in Oxford’s Museum of  
the History of  Science and Museum of  
Natural History. In 2018, the Ashmolean 
was fortunate to be presented with an 
example of  this work through the Cultural 
Gifts Scheme: The Bell Jar, an abstract 
sculpture made in 2007 of  blown glass with 
suspended mixed metal. 

In 2008, a magnificent ewer and basin, 
generously funded by Michael Gettleson 
on behalf  of  the family of  the late a.h. 
Whiteley, was commissioned from Rod 
Kelly, to mark the centenary of  the merging 
of  the Ashmolean Museum and University 
Galleries. Echoing Elizabethan and Stuart 
ewers and basins in the Ashmolean and in 
individual Oxford college collections, Rod 
Kelly’s example is richly decorated with 
iconography inspired by the history of  the 
Ashmolean, with griffins derived from the 
friezes of  the museum building and 
enamelled plaques by his wife, Sheila 
McDonald, derived from a series of  early 
17th-century watercolours known as 
Tradescant’s Orchard. This was their first 
collaboration together. In playful homage 
to the museum’s founder, Elias Ashmole, 
there is a band of  ash leaves around the 
central plaque of  the basin, with the snout 
and paws of  a mole poking out. 

In 2010, the Ashmolean was one of  five 
museums to win a share of  £75,000 from 
Art Fund Collect, an initiative aimed at 
championing contemporary craft and 
increasing its presence in uk collections. 
Recognis ing Ndidi  Ekubia as  an 
outstanding young talent, the museum 
chose to purchase her Calm Contortion wine 
cooler, made in 2008. This large-scale, 
tactile vessel is made from hammer-raised 
Britannia silver and resonates with the 
historic coolers and punch bowls in the 
Ashmolean’s collection. Ndidi describes 
how she is ‘excited by the sensual and rich 
forms that can be created by the rhythmic 
process of  making’. Calm Contortion was 
soon followed by the acquisition of  Earth I 
Mini, made by Hiroshi Suzuki in 2010 and 
also purchased from Adrian Sassoon, using 
private donations. It shows Hiroshi’s skill 
at creating complex and unparalleled forms 
from a flat sheet of  silver. 

In contrast to the complex raised forms 
of  Ekubia and Suzuki, the museum 
acquired a dish by Alistair McCallum made 

24 

T H E  G O L D S M I T H S ’  R E V I E W



using the Japanese metalworking technique 
of  Mokume Gane. The technique involves 
making a sandwich of  different metals and 
cutting through the top layer into the ones 
below, revealing their contrasting colours. 
The bowl was shown in the Mindful of  Silver 
exhibition at Goldsmiths’ Hall in 2011  
and purchased for the museum with 
donations in memory of  Sumie Hirose 
Smith and a grant from the Goldsmiths’ 
Company Charity.  

Kevin Coates, described as ‘one of  
Britain’s  greatest  art is t- jewel lers ’ , 
generously presented A (second) Rabbit for 

makers to open a dialogue with the silver 
of  the past. 

Tim Wilson retired in 2017. Over the 
course of  nearly 20 years and with limited 
funds, he succeeded in building a distinctive 
and distinguished collection by some of  
Britain’s most respected contemporary 
makers. It is a collection that speaks to the 
Ashmolean’s historic silver, to its history as 
an institution, and to its very fabric; it is 
hoped that it will continue to grow and 
develop in the future. ✦

Calm Contortion wine cooler  
by Ndidi Ekubia, 2008,  
Britannia standard silver. 
© ASHMOLEAN MUSEUM, 
UNIVERSITY OF OXFORD

Fibonacci neckpiece, following his highly 
successful A Bestiary of  Jewels exhibition  
at the museum in 2014. The neckpiece 
features rabbits that reference Fibonacci’s 
famous number sequence, which was the 
result of  his question: ‘How many pairs of  
rabbits are created by one pair in one year?’

With an eye on future generations of  
makers, the Ashmolean has developed a 
continuing relationship with Bishopsland 
Educational Trust. Students visit annually 
and choose pieces from the historic silver 
and goldsmiths’ collections to inspire new 
works. In this way, we hope to inspire new 
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F O R  PAT R I C K  DAV I S O N,  T H E  S M A L L ,  M I X E D - M E TA L  B OX

commissioned by the Goldsmiths’ Company for its collection 
represents a major achievement. The box, completed in 2020, 
features his signature micromosaic technique to stunning effect. 
More ambitious than any he has previously produced, and 
achieving his highest level of  finish yet, the diminutive piece was 
a huge challenge. For the Company, the acquisition of  this modest 
object, breath-taking in its beauty and precision, is a major coup. 

Patrick was commissioned to make the piece for the Company 
Collection after displaying an earlier mixed-metal box at 
Goldsmiths’ Fair in 2019. The Company had also recently put a 
selection of  boxes from its collection on display in the Containing 
Silver exhibition. The brief  was to produce a small, hinged box 
that could be held in the hand, featuring Patrick’s micromosaic 
technique on five sides, and incorporating silver, bronze, brass, 
copper and nickel silver. Crucially, the commission also included 
a training session with silversmith Ray Walton, a specialist box-
maker and Freeman of  the Company. Patrick credits the discursive, 
consultative relationship with Ray this established as a major factor 
in enabling him to reach a higher standard of  neatness and 
precision with the commissioned box than ever before. 

Rather than being formed from a flat sheet of  metal, scored 
and folded into shape, the mixed-metal box is constructed from 
eight separate panels, with their edges angled and soldered together. 
Each panel is formed of  a series of  square, micromosaic tiles 
soldered within a pattern of  silver bars. The production of  the 
tiles entails the following painstaking process: two 1mm-thick  
sheets of  different metals are soldered together (e.g. silver and 
copper); the resulting 2mm sandwich is rolled back to a 1mm 
thickness; this is formed into a tube, and drawn down into square-

profile tubing; four of  these square tubes are soldered together 
into a cube, two on top and two below, and drawn down again 
into a thinner square tube; this is repeated until eight square tubes 
are soldered together, forming a cuboid bar that can be sliced to 
form square tiles. This process takes several weeks and the result 
is astonishing. The metals compress at different rates, and the 
completed tiles are a glorious, small-scale riot of  fluid shapes of  
varied colours, all neatly contained within a geometric grid.  

Research, collaboration and a European focus have been 
distinctive elements in Patrick’s career to date and have enabled 
him to acquire the varied and sophisticated skills his experimental 
work demands. The mixed-metal aesthetic of  Paduan goldsmith 
Stefano Marchetti is a major influence. Patrick first encountered 
Marchetti’s work whilst studying at the Glasgow School of  Art and 
met the man himself  whilst continuing his studies at the Alchimia 
Contemporary Jewellery School in Florence. He admires the 
delicacy and correctness of  the Italian goldsmithing tradition and 
considers his own work a response to it. Patrick is inspired by 
Venetian Renaissance glassmaking, especially the millefiori 
technique, which he imitates in metals. He has studied hand raising 
with Rauni Higson and engraving with Angus McFadyen; he 
worked with jeweller Jesper Velling for several years and is now a 
technical instructor at the Royal College of  Art. He has examined 
Etruscan jewellery in the British Museum and handled 18th-
century gold boxes in the Victoria and Albert Museum’s Gilbert 
Collection to understand their scale and proportion. The box is 
his response to that experience. Like a Renaissance scholar, Patrick 
is something of  a polymath; his wide-ranging research and 
experience feed the development of  his innovative techniques. 

The completed box speaks for itself  in its delicacy, its correct 
proportions, and its deceptive simplicity. The technical ambition 
of  the piece is balanced by its modest, understated form. When 
he delivered the finished box to the Company, Patrick expressed 
the need to pare a piece down so that it finds its balance. He is 
proud of  the finished box and puts its success down to the intense 
attention paid to detail at every step, from preparatory drawing 
and model-making through each separate stage of  production. 
Patrick’s mixed-metal work speaks quietly, but if  you take the time 
to look, and to listen, it sings with the most harmonious voice. ✦

Top 
Mixed metal micromosaic box  
by Patrick Davison, 2020.  
CLARISSA BRUCE

Bottom 
Detail of Patrick Davison’s 
micromosaic box. 
CLARISSA BRUCE

FRANCES PARTON

 SMALL IS BEAUTIFUL 
MIXED-METAL MAGIC WITH  

PATRICK DAVISON
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Dorothy Hogg 
Unsung Hero

CORINNE JULIUS 
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“My grandfather, a watchmaker, had a shop in 
Troon on the west coast of  Scotland. It was  
the most magical place. It was just completely 
atmospheric: there were all these lovely tools, 
some of  which I’ve still got. I loved the intensity 
there and the intensity when I watched my 
father, who had his own shop, working on the 
tiny beating heart of  a watch. It was the focus 
– that concentration. I worked in both shops – 
stringing pearls, doing window displays. I come 
from a whole history of  people who made 
things, from stone-carving to silk-weaving;  
my mother knitted Sanquhar gloves and  
I was always making things with my brother.  
All that was inspirational.” So started a hugely 
influential career as a maker, educator  
and innovator. 

Zig-Zag Dispersal neckpiece by 
Dorothy Hogg, 2001, oxidised 
silver, 18ct and 22ct gold, 
stainless steel bound flexible wire.  
CLARISSA BOOTH
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F O U R  P I E C E S  O F  D O ROT H Y  H O G G ’ S 

work have recently been acquired by  
the Company. All are seminal in her 
development; each has a story to tell. 
Indeed, all of  Dorothy Hogg’s work has a 

– mostly intensely personal – narrative. Spirit 
Level, from her Balance series, is a good 
example. Pointed silver loops on a sharp-
ended oval frame swing and shift with the 
body. They tangle and career into one 
another if  the wearer moves quickly and 
then settle when at rest. “I love the fact that 
the wearer doesn’t have complete control 
over it,” laughs Hogg. It encapsulates the 
experience (common to many women) of  
trying to balance domestic life and career 

– in Hogg’s case as a head of  department 

at Edinburgh School of  Art, in addition to 
her own making and her family. 

In 1963, she started a diploma at 
Glasgow School of  Art. Women were 
supposed to do embroidery, but Hogg 
asked to do jewellery instead. In 1967, she 
went on to the Royal College of  Art. “I 
found the rca rather wonderful as there 
were no projects. I knew the direction I was 
going in. I knew at that point that I needed 
ideas to come from my subconscious.” This 
concept has remained important in her 
process and practice. 

In 1970, during her pregnancy, the price 
of  silver rose exorbitantly. “It was too 
expensive to feel free in silver. I started 
working in mild steel – a cheap metal – 

putting bumps into bits of  steel, and 
inlaying them with tiny, thin lines of  silver, 
gold or platinum. It reconfirmed that ideas 
come sometimes unexpectedly from my 
subconscious. They reflect preoccupations 
in my life. I was pregnant and had a bump 
and so did what I made. The linear aspects 
of  the lines always seemed to create a 
tension. There are often things going in two 
directions in my work.” 

As Hogg’s practice has developed, it 
continues to echo changes in her personal 
life. “The underlying dialogue is with silver 
and ways of  exploring the interaction of  
the body with jewellery. I engage interest 
by using intriguing geometry or subtle 
sound, or by using light passing through 

Spirit Level brooch by Dorothy 
Hogg, 1993–1994, silver. 
CLARISSA BOOTH
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Artery Series brooch by  
Dorothy Hogg, oxidised silver, 
faux-coral red beads. 
CLARISSA BOOTH

transparent enamel to cast colour onto the 
skin, or by making a piece to be touched or 
played with. I like the challenge of  dealing 
with the wearability of  jewellery. 

“All my pieces are extremely wearable 
even if  they look as though they may not 
be at first glance. I enjoy the surprise when 
the wearer finds out their finger actually 
fits the strange geometry of  a [square] ring. 
I am interested in the structure of  the body 

– the way it moves – and symbolic thoughts 
around this preoccupy my design process.” 

In her Artery Series, a piece from which 
is now in the Company Collection, the 
works are constructed of  sheet metal 
formed into tubes. “I am interested in how 
silver and other metals can be fabricated 

to create hollow forms that have visual 
weight without physical density.”

Hogg develops  ideas  from her 
subconscious, sketching them prior to 
constructing 3D models, then making 
meticulously. She loves the intensity of  
making: drawing her own different  
profiled wires; fabricating her own slightly 
oval tubes. The backs of  her brooches are 
always as beautifully constructed as the 
fronts. She enjoys setting herself  problems. 

“Control in making is important. It’s the 
challenge: trying to find something you 
want to make and feeling it’s genuine, and 
looking at all the surfaces and getting the 
kind of  finish you want on all of  them. I 
love soldering – there’s no moment when 

you can become distracted – but I hate 
mechanical polishing.” 

She gets great joy from making and has 
continued this work throughout her 
teaching career, which has also afforded her, 
and those lucky enough to be her students, 
great enjoyment and stimulation. She 
started teaching at Dundee whilst living in 
Edinburgh and was soon asked to take over 
the department for a year. “It was manic.  
I have a face that people think looks 
responsible, I’ve had to grow into that space. 
I don’t think I am naturally. I’ve had to 
become it.”

In 1985, she took on the roles of  Head 
of  the Department of  Jewellery and 
Silversmithing, and Professor at Edinburgh 

☛

“I enjoy the surprise 
when the wearer finds 
out their finger actually 
fits the strange geometry 
of  a [square] ring.”
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College of  Art, and for 22 years combined 
teaching with exhibiting her own work 
internationally. “I knew exactly what I 
wanted to do in the department and 
worked like stink to do it.” This included 
raising money, bringing in visiting lecturers, 
getting students exhibitions and taking 
them abroad. She challenged academic 
norms with charm and humour, which 
belied her steely determination. 

Drawing in sketchbooks played a major 
part in her students’ process; yet she 
encouraged them to develop their own 
paths, working in a variety of  media, from 
platinum to paper. Her students regularly 
swept the board for awards, but it was her 
enthusiasm for and belief  in them that was 
so striking. Visitors to New Designers would 

be swept up into a personal guided tour of  
the stand, encouraged to ask questions and 
to purchase. Many of  her students, such as 
Andrew Lamb, have become mainstays of  
the Goldsmiths’ Fair and he, like others, has 
become a leading teacher. Anna Gordon, 
now Head of  Jewellery and Silversmithing 
at Glasgow School of  Art, is another case 
in point. On graduation, she became one 
of  Dorothy Hogg’s first makers in residence. 
Hogg is justifiably proud of  this innovatory 
practice – now standard in most art schools. 

“I was the first to come up with the idea and 
make it happen.”

In 2001, she was awarded an mbe for 
services to Jewellery and Silversmithing, 
wearing her Zig-Zag Dispersal neckpiece 
(now in the Company Collection) to  

the ceremony. “As I walked into the 
presentation room my husband and son in 
the audience heard the tinkling of  the bell-
like forms.” 

In 2008, she became the first artist in 
residence at the Victoria and Albert 
Museum. As well as juggling home, 
teaching and making, she has also sat on 
educational and craft boards, and promoted 
Scottish jewellery across the world by 
curating innovative exhibitions. Despite 
significant ill health, Dorothy Hogg still 
relishes making. Her influence has been 
considerable. She has cost me a lot of  
money and given me untold pleasure – not 
just through her work but through the 
students she has taught and those they have 
taught in turn. It’s quite a legacy. ✦

Bangle with 100 Rings by  
Dorothy Hogg, 1997, silver  
and silver wire. 
CLARISSA BOOTH

32 

T H E  G O L D S M I T H S ’  R E V I E W



How can the jewellery and silversmithing 
industry ensure a level playing field for all those 
with the talent to succeed? The barriers faced 
by goldsmiths from Black, Asian and other 
Minority-Ethnic communities have been 
brought into sharp focus over the past year, 
prompting fresh initiatives to help the industry 
change. Three individuals who have given their 
time, energy and passion to new projects reflect 
on progress, and what the future holds. 

REPRESENTATION 
MATTERS  

REFLECTIONS ON WORK 
TO INCREASE DIVERSITY  
IN THE INDUSTRY
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KASSANDRA LAUREN  
GORDON

something is not right; I wanted something 
to happen. I wanted underrepresented 
voices to be heard and understood. I could 
see the gaps in diversity and inclusion in 
the jewellery trade. What I learned was the 
independent jewellers’ community is 
awesome! People can come together for a 
cause and work together for a common 
goal. It made me have hope for the 
jewellery industry to change.

How do you feel about the progress 
these initiatives have made?

There is some progress. I’m happy that 
the Goldsmiths’ Company wanted to 
collaborate with me. People are more 

aware of  the need for change in the 
jewellery trade. But I feel some initiatives 
have not been co-produced with a range  
of  ethnically diverse jewellers. The pace  
of  the progress needs to speed up a bit,  
and we need to ask if  reputational risk  
is the only incentive for change in the 
jewellery trade.

How do you want the study to be used?
The study is up to the jewellery trade to 

use and to be proactive – there is no excuse 
now for saying, ‘I didn’t know.’ There is  
a plethora of  information and clear 
recommendations for any person in the 
trade (junior to senior) to make changes. 

“We need to ask  
if  reputational  
risk is the only 
incentive for 
change in the 
jewellery trade.”

JULIA SKUPNY

What was your path to becoming  
a jeweller?

I’ve loved jewellery since I was little. I 
was always beading and making foil 
necklaces for my dolls. I was selling bead 
and Perspex jewellery in the big London 
markets, such as Spitalfields and Camden. 
Around 10 years ago, I did an evening 
silversmithing course. That is when my love 
for precious metals started. Then I started 
to do more formal jewellery manufactur‑ 
ing courses.

Over the past year, you set up a 
hardship fund for black jewellers in 
the wake of  the Covid-19 crisis, 
published the uk’s first national 
survey of  black jewellers, and 
established the Black Jewellers 
Network. How has this period been 
for you? 

Let’s say it has been a very busy year – 
something that I didn’t expect. I just felt 
that something had to be done. I didn’t 
have any confidence that major players in 
the jewellery industry were going to be 
proactive in supporting jewellers of  colour. 
I saw a lot of  virtue signalling last year. I 
didn’t want to be a person moaning that 
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shocked when the number was lower than 
five. With the resurgence of  the Black Lives 
Matter movement, the activity in our 
industry was ground shifting. Jewellers and 
silversmiths I had never heard of  but who 
had relatable stories, incredible work and 
a journey to celebrate had come to light to 
share their experiences. I wanted to capture 
their stories and the conversation 

somewhere as momentum is a precious 
thing and, in a digital world, it’s too easy  
to lose.

What are your reflections on running 
the account over the past 10 months 
or so?

It is incredible how many new jewellers 
I have come to know and meet. The 

BANITA MISTRY 

What was your path to becoming  
a jeweller?

I made a career switch early on after 
leaving university. I enrolled on a Jewellery 
Manufacture course at Holts Academy 
(now the baj) to learn the basics and then 
interned with other jewellers. I had a real 
sense of  imposter syndrome, but when I 
sold my first few pieces and saw happy 
customers it really boosted my confidence 
and desire to improve my designs and skills. 

What is Jewellers of  Colour? 
JoC started as an Instagram community 

that focussed on sharing the stories and 
work of  jewellers from Black, Asian and 
Minority Ethnic backgrounds alongside key 
opportunities in education and funding that 
were not reaching bame groups.

Can you take me through the journey 
of  establishing it?

It came after I attended a string of  
industry events and realised that, more 
often than not, I was the only person of  
colour in the room. I then thought about 
the number of  bame jewellers I knew or 
had worked with throughout my seven 
years in the jewellery trade and was 

JULIA SKUPNY

☛

What other initiatives would you like 
to see to support black jewellers?

More money to be put behind initiatives 
that support Black jewellers at every stage 
of  their careers. These initiatives have  
to be co‑produced and co‑facilitated by  
Black jewellers.

You can read Kassandra’s open letter  
to the industry here: 
klgjewellery.com/pages/activism;  
and find out about the survey here: 
thegoldsmiths.co.uk/company/today/
press/survey-black-jewellers
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What was your path to becoming  
a jeweller?

I grew up in Bermuda and art was one 
of  my favourite subjects at school, but I 
didn’t think I had what it took to make a 
living from it. Luckily for me, the summer 
before I set off for university, my mom sent 
me to pick up some jewellery repairs for 
her at the Gem Cellar. That chance errand 
led me to a career in jewellery – Chet Trott, 
the owner, recognised my interest and I 
ended up working there in‑between 
studying. I now run my own bespoke 
practice alongside teaching and writing. 

What is the Jewellery Futures Fund, 
what will it offer and who will it offer 
it to?

The Jewellery Futures Fund is an 
industry‑led initiative seeking to address the 
systemic challenges faced by Black jewellers 
through a programme of  support, including 
grants, scholarships, paid internships, 
advocacy and more. An important part of  
our work focusses on improving educational 
opportunities, but we will be offering other 
types of  support – for example, providing 
bench spaces for emerging makers, 
mentoring, pr advice, retail space and 
editorial coverage. 

Can you take me through the journey 
of  establishing it?

The Jewellery Futures Fund was born 
in early June 2020. Annabel Davidson 
(Editor of  Vanity Fair on Jewellery), Rachel 
Garrahan (Jewellery and Watch Director 
at British Vogue) and I had all been writing 
about the challenges facing Black jewellers 
and working to champion the successes of  
jewellers and jewellery designers of  Black 
heritage. We noticed that we were seeing 
grants and programmes coming online in 
the us but nothing really happening yet 

here in the uk. We pooled our connections 
and resources to see i f  we could 
gain traction on setting up a fund to support 
jewellers of  Black heritage in the jewellery 
industry. Jeweller Emefa Cole, who 
shared an interest in educating young 
people about careers within the jewellery 
industry, joined the team early on. We 
didn’t know what was possible, but we were 
hopeful. We had such a positive response 
to our initial mail-outs and it has just grown 
from there. 

material I have shared and the conver‑
sations that I have had privately off the 
back of  Instagram posts have been very 
insightful. I cannot emphasise enough how 
much representation matters to so many 
people. It is surprising how many reached 
out to me in the first few months to say  
that I was the first jeweller of  colour they 
had met.  

It is so refreshing to see accounts and 
industry bodies now showcasing the profiles 
and work of  bame jewellers more regularly 
and with more substance. For me to 
continue to do so would be somewhat 
repetitive and I am now looking for where 
I can add value.

Where do you want Jewellers of  
Colour to go in the future?

This is something that I want to put to 
the JoC community. What can I help with? 
What would you like to see in this 
community? I would like to explore the 
possibility for a more creative and active 
input from the community – possibly group 
discussions, challenges, competitions and 
meet-ups (when social distancing eases). 

What other initiatives would you  
like to see to support diversity in  
the industry?

I do think stereotypes are dangerous and 
have led to a lot of  assumptions being made 
about certain ethnicities and races, and 
where they predominantly operate in  
the industry. I would be interested in a 
research piece on the ethnic make‑up and 

‘pulls’ of  the industry. For example, I have 
been asked why there are so many Indian 
stone dealers, and the link between the 
diamond industry and the seemingly strong 
Jewish representation in this sector, behind 
which I know there are interesting and 
valu able histories.  

You can follow Jewellers of  Colour on 
Instagram at @jewellers_of_colour

“What’s really 
come more to  
the fore with time 
is that advocacy  
is so key.”

Can you tell me about where the  
fund is now? What do you think of   
your progress?

The Fund is yet to be officially launched, 
but the past year has been extremely busy. 
Advocacy has been a huge part of  our work 
so far, increasing representation and, when 
possible, access to opportunities. We put 
out a call to action last summer to editors 
to not just include Black jewellers as a 
response to the social-justice movement  
but to do it holistically. We offered guidance 
on how to discover more designers from  
these backgrounds.

We have worked on forging partnerships 
with potential funders and organisations to 
deliver programmes, and we’ve secured 
funding to assist in setting up the structure 
of  jff. We’ve been feeding into lecture‑

MELANIE EDDY
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series programming in higher education – 
suggesting speakers of  Black heritage and 
facilitating connections.   

What is your vision for the fund?
What’s really come more to the fore with 

time is that advocacy is so key – I think for 
any real traction to happen we will need  
to see change at an institutional level. I  
hope that we can help businesses and 
organisations examine their approaches 
across the board – often organisations are 
not aware which aspects of  their approach 
are prohibiting them from achieving 
equality and diversity. Many of  us were 
essentially invisible until very recently. It’s 
not the result of  one thing: many things 
contributed to that reality. Part of  what  
jff will be doing is looking at how and why 

that has been the case and what systems 
and structures need to be changed to 
address this.

As we grow and our funding increases, 
we hope to work towards full scholarships 
for higher education on jewellery 
programmes. I hope in time that we’ll be 
able to create our own platforms and events 
to champion the talent and successes of  
Black jewellers and jewellery professionals.

What other initiatives would you like 
to see to support black jewellers?

The jff will be supporting emerging 
makers and businesses, but it would be 
great to see some serious business support 
and investment coming in to help jewellers 
with talent to scale up and move on to the 
next level. There have been some great 

initiatives coming out around mentorship 
– mostly in the us. We could do with some 
more of  that here.

I think another aspect of  this comes 
from retail. Most jewellers can’t really 
afford to have much of  their capital tied up 
in stock. The consignment and sale‑or‑
return side of  retail doesn’t always support 
emerging makers who don’t have the 
capital or access to lines of  credit to enable 
them to front those costs. I’d like to see 
some industry support for solutions to  
this challenge. 

You can find out more about the 
Jewellery Futures Fund here: 
jewelleryfuturesfund.co.uk ✦

JULIA SKUPNY
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Designs on Silver
DORA THORNTON 
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It is rare for an exhibition to curate itself, but 
that is what seemed to happen with our online 
show, Designs on Silver. The concept is simple: to 
take you into the world of  the contemporary 
British silversmith through the medium of  the 
design drawing. As silversmith Michael Lloyd 
puts it, ‘There is a wisdom in drawing – 
imagery becomes part of  the form.’ We have 
put designs for pieces in our collection next  
to the finished object as a journey into the 
imagination. Shown alongside the works they 
inspire, design drawings take us to the heart  
of  the creative process. 

☛

T H E  D E S I G N S  V A RY  W I D E L Y  I N  T Y P E : 

delicate watercolour studies as explorations of  source 
material, or studies for enamelling; templates for 
lettering; drawings for hand chasing and engraving; 
working designs with pre-calculations. There is even a 
3D paper model, which is a work of  art in its own right. 
Designer Manuela Holfert’s layouts make it all sing. 
Whatever we show, it is the essence of  each individual 
maker that is revealed. That is because the artist 
silversmith or jeweller controls every aspect – concept, 
design, and most of  the execution – and all these stages 
are often the work of  one pair of  hands. You can see 
an individual enjoying the challenges presented by their 
chosen materials and techniques.
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Visitors to the virtual exhibition just 
have to click on a drawing to reveal the 
story of  the piece and its maker, often in 
their own words. Take for example Theresa 
Nguyen’s exquisite Spiritus centrepiece  
from 2010, which perfectly illustrates her 
approach: ‘As an artist silversmith, I simply 
love the creative process of  designing and 
making an object for the first time. My 
desire is that a finished piece should feel 
like a beautifully composed piece of  music.’ 
The subtle drawing for the centrepiece 
shows her thinking about the motif  of  
unfurling leaves responding to the sun’s 
rays. The radiating open structure and the 
surface treatment of  each leaf  is carefully 
highlighted by pockets of  space. Each one 
has been folded and hammer textured in 
soft Britannia silver, then soldered into its 
place as defined in the drawing. Other 
popular images in the show convey a strong 
relationship between a maker and a place: 
Cornwall, Shetland, Galloway and so on. 
Ros Conway, for example, celebrates a 
patch of  East Suffolk on the River Deben 
in her design for Wafer Box in the collection 

– a special commission from 2008 that 
shows contemporary Anglican church silver 
can be fresh and inspiring. Ros designed 
every aspect of  the box, from its triangular 
form to the exquisite basse-taille and 
cloisonné enamel decoration, as a reflection 
of  the Trinity or threefold nature of  God. 
The silversmithing was done by Clive Burr, 
with the silver stamped to provide a smooth 
surface for the sophisticated painterly 
enamelling in an exquisite autumnal palette. 
The theme of  the three intersecting circles 
is that of  wildflowers native to the riverbank 
of  the Deben – dandelion and wild carrot. 
It is a piece that draws you in to contemplate 
a known and loved landscape. It is no 
surprise that Nguyen’s and Conway’s 
designs have been the most visited in  
the exhibition, opening up the work of  
contemporary British silversmiths to a 
wider, younger global audience.

Previous Left  
Spiritus centrepiece by Theresa 
Nguyen, 2010, Britannia silver 
 
Previous Right Design drawings 
for Spiritus centrepiece, Theresa 
Nguyen. Image courtesy of 
Theresa Nguyen. 
 
Opposite Design drawings for 
Brooch, Ginnie de Vroomen;  
with Brooch by De Vroomen, 
2003, 18ct yellow gold, 19 
diamonds, enamel (designed by 
Ginnie de Vroomen, made by  
Leo de Vroomen).

Designs on Silver was configured as an 
online exhibition for lockdown – something 
that would encourage close looking and 
stimulate the imagination. It began, 
however, as a ‘real’ installation in the 
Exhibition Room at Goldsmiths’ Hall, 
prepared for the Goldsmiths’ Fair in 2020. 
When that event went online because of  
Covid-19 restrictions, so did we, curating 
our first online exhibition, The Brooch 
Unpinned. That exhibition taught us a lot 
about the potential of  the digital platform. 
Having explored small-scale jewellery  
and analysed how this appealed to new 
audiences, we saw the potential of  applying 
the same approach to silver. Putting the 
same wireframe on the Goldsmiths’ Fair 
website allowed us to do something new 
online. We decided to take this opportunity 
to use the superb drawings we had gathered 
together earlier (which very few people had 
had the opportunity to see) with new 
images of  the completed objects, taken in 
the midst of  lockdown by Clarissa Bruce. 
The emphasis is on silver, but we could not 
resist slipping in a few drawings for 
jewellery by Gilian Packard and Emmeline 
Hastings where these were particularly  
fine or revealing of  the way in which a 
maker works. 

All the featured pieces – many of  which 
are special commissions – are in the 
Goldsmiths’ Company Collection. We seek 
to acquire drawings, models and videos as 
integral elements of  our commissioning 
process,  helping to document the 
conceiving and making of  a piece as a key 
element in our understanding of  these 
objects and their interpretation, now  
and into the future. We hoped that the 
exhibition might inspire makers to consider 
contributing more of  the working material 
relating to their pieces in the collection. 
This is exactly what happened. Rod Kelly 
has given us designs for a water jug, 
featured in the exhibition, and for a brooch 
in the collection. Leo and Ginnie de 

Vroomen sent in two exquisite coloured 
de s igns  fo r  enamel l ed  brooches 
commissioned by the Company, which 
feature in the book, The Brooch Unpinned. We 
will use these generous gifts to teach the 
next generation of  makers at the Centre 
and to inspire future collectors, patrons  
and curators. 

This exhibition – like everything else the 
Curatorial team has been doing online in 
this difficult year – is intended to advertise 
excellence in silver, art medals and jewellery 
as illustrated by pieces in the Company 
Collection. It is also a taster for our 
Goldsmiths’ Digital project. Our ambitious 
plans will eventually make much of  the 
material across the Company’s collections, 
including objects and archives, freely 
available online through our website to 
show who we are and what we do. It is a 
vital element in our support for our makers 
as we move towards the Company’s 700th 
anniversary in 2027. ✦

www.goldsmithsfair.co.uk/exhibition
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NATASHA AWAIS-DEAN

Solace in Craft

Healing Through Making  
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In a tradition dating back to antiquity – one  
that continued well past the medieval period  
– there was a strong belief  that gemstones and 
precious metals had certain curative and often 
talismanic properties. So it is that we read in 
Robert Burton’s The Anatomy of  Melancholy  
(1621) that a sapphire is ‘a great enemy to black 
choler’ and it also ‘frees the mind, and mends 
manners’. Lapidaries – texts that espoused these 
virtues – promoted not only the grinding down 
of  stones into a powder to be consumed  
in a liquid but also the wearing of  these as  
jewellery. In addition, it is well documented that 
silver has healing properties and it has been 
employed for centuries in medical settings to 
reduce or prevent infection. Yet the crafts of  
silversmithing and jewellery-making have health 
benefits that transcend the mere physicality of  
the raw materials used. The process of  making 
is therapy; it heals both the mind and the body.
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I T  WO U L D  B E  I M P O S S I B L E  TO  W R I T E

a piece such as this without reflecting on 
the context of  the coronavirus pandemic. 
Since March 2020, many have suffered loss 
in some form, and we have been confronted 
with how events have impacted our mental 
health and well-being. As the boredom and 
monotony of  repeated lockdowns closed in 
around us, manufacturers reported sales of  
jigsaw puzzles soaring, with online forums 
revealing that 1,000-piece puzzles were 
impossible to buy online. The desire to  
busy one’s mind and hands was seemingly 
an overwhelming response to lockdown. 
Historian Dr Sarah Birt reignited her 
interest as a jewellery designer-maker 
shortly after submitting her thesis, which 
coincided with the start of  the first 
lockdown. “It was very much a conscious 
decision – not only that I desperately 
needed something new to focus on but also 
that engaging in a creative task would bring 
me some joy to cut through the horror that 
I think everyone was feeling.”

community services such as art or singing 
classes. In a speech delivered in November 
2018, then-Health Secretary Matt Hancock 
validated the benefits of  this by highlighting 
the power of  the arts and social activities 
to improve individuals’ health. 

There is a longer history to using craft 
as cure and one to which the Goldsmiths’ 
Company finds itself  attached. Following 
the Second World War, the Company 
became involved in an initiative to promote 
simple craft jewellery-making within the 
practice of  occupational therapy. This 
aligned with the organisation’s mission to 
uphold standards of  jewellery design and 
craftsmanship and its charitable objectives, 
particularly towards the care of  the sick 
and those with disabilities. 

This engagement with occupational 
therapy allowed the Goldsmiths’ Company 

to intervene where state-funded care could 
not. From 1948, it made funds available to 
research the subject further with hospitals 
and other organisations, and to retain the 
services of  Claude Geoffroy-Dechaume, 
who led courses in England, Scotland and 
Northern Ireland to enable patients to 
produce jewellery with a focus ‘on ingenuity 
and on originality of  design’. At the outset, 
the scheme worked with long-term patients 
to provide them with ‘occupation of  mind 
and hands’, a theme that resonates today.

Liveryman Rod Kelly, one of  the 
country’s leading designer silversmiths, 
knows only too well the value of  craft. 
Three years ago, he and his wife, Sheila, 
suffered the tragic loss of  their son, Jamie, 
in a car accident. For Kelly, the various 
stages involved in the process of  making a 
piece of  silver have supported his mental 

Previous Illustrations by Claude 
Geoffroy-Dechaume for his book 
Simple Craft Jewellery. 
RICHARD VALENCIA

Below Onwards by Scott 
McIntyre, 2020, oxidised silver.

“In making,  
a jeweller or 
silversmith can 
find comfort and 
solace as they 
hone their skill.”

Yet even before this, the idea of  craft 
and creativity as a means of  supporting 
mental health and well-being was being 
considered and even promoted through 
what is termed ‘social prescribing’, whereby 
gps are able to connect patients to 
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Demon by Scott McIntyre, 2020, 
oxidised silver.

health and enabled him to come to terms 
with this terrible bereavement. Certain 
actions of  his craft – honed over many 
decades – have become meditative. Kelly 
speaks of  planishing a piece of  silver – for 
two or three hours, he loses himself  in the 
tempo and noise of  the hammering. The 
hand-eye coordination required for such a 
task focuses the mind as he creates another 
commission that meets his high standards. 

In a vein similar to the Goldsmiths’ 
Company’s occupational-therapy initiative, 
which sought to support others through the 
practice of  metalworking, Vanilla Ink, the 
Scottish jewellery school and studio 
founded by Master Goldsmith Scott 
McIntyre, identifies social-enterprise work 
as integral to its ethos. Creating a safe space 
for the vulnerable and disadvantaged  
of  society, Vanilla Ink seeks to use craft  

‘as a form of  therapy for escapism and  
to create a real sense of  achievement’. 
While not overtly billed as a place to heal,  
for McIntyre the studio allows the  
benefits of  coming together to develop  
more organically as participants share  
personal experiences.

The manual dexterity of  the processes 
involved in the making of  silver and 
jewellery demands concentration and thus 
distracts the mind, as the task at hand 
becomes all-consuming. McIntyre discusses 
the levels of  concentration required for a 
high-end jeweller, saying that working at 
his craft enables him to melt away from the 
issues of  the world, providing a much-
needed form of  escapism. McIntyre 
received a late diagnosis (only four years 
ago) of  autism but has struggled for many 
years with his mental health. Quite by 

chance, as a form of  catharsis on a dark 
day, he created a wax carving of  a demon 

– a literal, visual and physical representation 
of  the demons he was facing from 
depression. This led to McIntyre producing 
a collection of  jewellery, aimed primarily 
at men, for whom mental-health issues 
often remain hidden. These chunky jewels 
of  oxidised silver, in forms designed to 
symbolise a range of  issues – such as a 
battered mask for the metaphorical mask 
put on by those suffering from autism – can 
be worn as a reminder of  one’s struggles. 
In this way, McIntyre has channelled the 
therapeutic benefits of  his craft into 
creating objects that can support others.

In addition to being therapeutic, making 
silver and jewellery produces a sense of  
achievement through the conquering of  
raw materials to produce something 
beautiful. Yet there is more: Kelly describes 
being humbled by an artwork that has the 
potential to outlive its creator, such as the 
pyx he made for St Paul’s Cathedral. 
Makers also use their works as a force  
of  good: Birt donated part of  the sales  
from her Brontë collection to the Brontë 
Parsonage Museum in Haworth, which 
encountered financial hardship because  
of  the pandemic; and McIntyre invests the 
profits from his classes in his social-
enterprise venture, as well as giving the 
proceeds of  sales from his collections and 
books to charities close to his heart.

A finished object is often regarded from 
the perspective of  the consumer, with little 
thought given to the joy of  the craftsperson. 
But in making, a jeweller or silversmith can 
find comfort and solace as they hone their 
skill – a solitary maker at one with  
their craft.

For further support or information on 
mental-health awareness, please visit Mind 
(mind.org.uk), samh (samh.org.uk), or See 
Me (seemescotland.org). ✦
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Campaigning, 
Supporting, Caring 
 

☛

Women in Prison

WO M E N  I N  P R I S O N  ( W I P )  I S  A  NAT I O NA L  C H A R I T Y  A N D

one of  the Goldsmiths’ Company Charity’s new charitable 
partners. It’s led by Chief  Executive Dr Kate Paradine. She spoke 
to The Goldsmiths’ Review about its work. 

 
Could you introduce Women in Prison and its mission? 

We work in prisons, the community and ‘through the gate’, 
supporting women leaving prison and diversion schemes for 
women at an early stage of  involvement in the criminal justice 
system. We run women’s centres and hubs for services in 
Manchester and London, and work in partnership with the 
Women’s Support Centre Surrey in Woking. Our combined 
services provide women with support and advocacy relating to 
domestic and sexual abuse, trauma, mental health, substance 
misuse, housing, debt, education, training, employment  
and parenting.

We also campaign to end the harm of  prison to women, their 
children and families, and our communities. The experience and 
knowledge of  staff working directly with women affected by the 
criminal justice system enable us to see first-hand the effects of  
policy in practice and strengthen our recommendations for change.

During the height of  the pandemic, the organisation and 
your women’s centre services remained open – how 
important do you think this was for the women  
you support?

From incomes shrinking and job losses to rising domestic abuse, 
the pandemic saw an increase in the issues that can sweep women 
into the criminal justice system, so it was imperative that we 

remained open. We’re proud to have continued providing full 
services throughout, including adapting to virtual assistance via 
phone and video call, whilst also providing essential face-to-face 
support. We’ve also co-ordinated the provision of  emergency 
supplies, including food and medication, especially during the 
height of  lockdown. 

Our support for women released from prison – including 
providing mobile phones with data and finding accommodation 

– also kept going despite Covid-19 restrictions in prisons limiting 
our access. We know that, for the last year, lockdown in prisons 
meant women have been spending up to 22.5 hours a day alone 
in their cells, unable to see their loved ones. The devastating 
consequences for mental health cannot be overstated, and are 
sadly reflected in the rise in self-harm in women’s prisons, which 
is now at an all-time high.

 
How is Women in Prison building the case for wider 
change on behalf  of  women in contact with the criminal 
justice system in prisons?

Campaigning alongside the women we support is the key way 
we show that it doesn’t have to be like this and build the wider case 
for a justice system that works. Our campaigning involves a range 
of  tactics, from motivating members of  the public to take action 
and use their voice as constituents by contacting mps and ministers, 
to raising issues in the press, and parliamentary influencing through 
public affairs. 

In January this year, the uk Government unexpectedly 
announced plans to create 500 new prison places for women – the 
equivalent of  one large women’s prison. This flies in the face of  
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the government’s strategy and all the evidence that the vast 
majority of  women in prison do not need to be there. We cannot 
let this happen, which is why we have launched our #StopThe500 
campaign calling on the government to rethink these plans and 
invest in community solutions like women’s centres instead.

We’re also calling on government to change sentencing laws to 
ensure the best interests of  children are considered by courts when 
sentencing a primary carer or pregnant person. We know that 
around three in five women in prison have children under the age 
of  18. These changes would see judges take this further into 
account and considering community alternatives that would keep 
mothers and children together.

In addition, we’re part of  a wider network of  women’s centres 
across the country that support one another through operational 
and funding challenges, as well as standing together to form a 
strong, united voice as experts in women’s criminal justice,  
making the case for investment in specialist local-community  
support services.

What could funders like Goldsmiths’ Company Charity, 
and the Goldsmiths’ Company with its 1,500 members, 
do to support Women in Prison?

The kind of  funding provided by Goldsmiths’ counts as pure 
gold to organisations like Women in Prison: it enables us to plan 
ahead over a number of  years and have a secure core team to 
ensure we are stable and developing as an organisation, whilst 
managing project-specific funds. The more Goldsmiths’ can 
promote this kind of  funding to other funders and philanthropists, 
the stronger our civil society and charity sector will be. Beyond 
this, every Goldsmiths’ member can support their local women’s 
centre and, wherever possible, the Women in Prison campaigns, 
including #Stopthe500. Most importantly, we would love every 
Goldsmiths’ member to talk to others they know about the reality 
of  prison for women and men, and explain how investing in 
community support is much more effective than building new 
prison places in reducing reoffending. 

 
What are your hopes for the future?

Most women are in prison for six months or less. This is long 
enough for someone to lose their job, home and children. Imagine 
a world where women are supported in the community and don’t 
go to prison at all. This is not just my hope for the future but one 
that we think is within our reach. We can and must stop the 500 
new women’s prison places but also invest in what we know works 

– and we can start with safeguarding the future of  our established 
national network of  women’s centres and ensuring there is one in 

each local authority. I envisage a world where we see a system 
change that tackles the root causes of  crime, rather than pushing 
people at the sharpest end of  our society further and further away 
from the support they need.

I would also like to see more recognition for the value of  the 
women’s sector in commissioning processes and of  the fact that 
gender-specific services and interventions work best to meet the 
needs of  women. 

One of  the reasons the Goldsmiths’ Company exists is 
to provide support for goldsmithing, silversmithing and 
jewellery making. Do you or any other women’s centres 
incorporate any of  these types of  creative and skills-
based pursuits into your activities with the women  
you support?

We regularly ran craft-based group activities in our women’s 
centres and hubs before the coronavirus outbreak, as well as using 
crafts with women we work with in prisons. We have tried to extend 
this as best we can during the pandemic. For the last year, we have 
been regularly sending out craft packs to women we have worked 
with in prison and the community, including in our monthly well-
being packs. We also encourage people to send us back their 
writing and drawings. At Christmas, in partnership with charity 
One Small Thing and other women’s centres, we sent 2,625 care 
packages to nine women’s prisons; these included craft activities. 
We also showcase women’s artwork, poetry and writing through 
our national magazine – Ready, Steady, Go.

We are all really looking forward to getting back to the vital 
face-to-face relationships that enable all kinds of  creativity  
to flourish for women we work with in prisons and the  
wider community. ✦

PHOTOGRAPHY: JULIA SKUPNY

“Campaigning alongside  
the women we support  
is the key way we show  
that it doesn’t have to  
be like this.”
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‘You are the Target’ 

The Patron, the Silversmith  
and a Commission
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In 2014, the silversmith Michael Lloyd received a commission that led him 
and his patron to a remarkable work: a revolutionary piece of  silver for 
remembrance and reconciliation. Michael’s patron tells the story:

There is nothing like a significant anniversary to remind us that 
“we have left undone those things which we ought to have done”. 
With the approach of  2014, the centenary of  the beginning of  the 
Great War, I realised that I had not commissioned a piece of  silver 
in memory of  my father (1895–1988), who had fought in the war 
and suffered great trauma from it. 

Having spoken with Goldsmiths’ Hall and several other well-
informed people, I found one name kept being mentioned. Our 
first meeting was in the Members’ Room at the Victoria and  
Albert Museum. 

I arrived with a large plastic bag. Within was my father’s 
treasured Princess Mary Gift Box, containing his 1914 to 1915 
Bronze Star, the silver British War Medal and the Victory Medal. 
They were not well received by many of  their recipients, being 
regarded as cheap and tawdry, and were sarcastically named “Pip, 
Squeak and Wilfred” after newspaper cartoon characters of  the 
time. My father shared these views.

Also in the box was his watch chain with a German bullet 
suspended from it, his name engraved into the metal. He had been 
wounded, rescued by his mates from no-man’s-land, returned to 
England for convalescence and then sent back to France.

There was an intact German identity disc for a Grenadier 
guardsman from Weimar. My father had no feelings of  animosity 
towards Germans, perhaps he even felt comradeship. Wrapped 
around the disc was a printed poem, given to my father by a 
consumptive ex-serviceman, “unfit for work and in need of  
financial help”, in exchange for a packet of  cigarettes.

After the war, my father entered the civilian world with high 
expectations, only to find a flooded labour market with few 
opportunities. Cynical about the broken promises of  the governing 
classes, he became a leader in the General Strike of  May 1926, 
which, of  course, did not enhance his job prospects.

As I spoke to the silversmith, I was reminded of  the words of  
a doctor friend: “The case history is vital. The patient feels that 
they are the most important person… From that moment, healing 

– not necessarily cure – begins.” So it was with me.
I suggested a pair of  candlesticks. This was immediately 

rejected: “No one really looks at a pair of  candlesticks.” It was to 
be ‘a’ candlestick. There is an almost universal desire for the 
bereaved to light a candle – a common bond between those of  
faith and those of  none. At this pivotal moment, we were united. 
Perhaps neither of  us anticipated how important this commission 
would be to both of  us. 

I was certain I wanted text on the piece. After discussion,  
we agreed upon:

‘And what the dead had no speech for, when living,
They can tell you, being dead…’
T. S. Eliot, Little Gidding.

I received some letters and telephone calls from the silversmith, 
but no contract drawings. I wanted him to interpret my story in 
his own unique way. Admittedly, I worried when he told me that 
the piece was to be taken to an army firing range to be shot. He 
kindly explained to me that the bullet hole would enable the bullet 
and identity disc to be viewed as if  they were in a reliquary.

In November 2018, I decided to visit the studio, arriving in the 
dark. We made our way through the garden by torchlight. Half-
remembered words came back to me. “For safety, we moved up 
the line at night. If  you slipped off the duck boards, you drowned 
in the mud. The column had such momentum that it was 
impossible to stop.” 

Seeing the candlestick for the first time was a most moving 
experience, one that produced no ecstatic acclamation or 
approbation… just silence. I was and am happy, pleased and 
thankful. I just had to take my time before saying all those clichéd 
words like wonderful, outstanding, remarkable.

After some time, I muttered something about the need for a 
firm base. Patiently, it was explained to me that the base was to be 
of  blackened, charred wood and the medals buried within. I could 
see a reference to the trenches and blasted landscapes of  the  
war artists but also to all those awful silver challenge cups so 
popular at the time. I reaffirmed that the identity of  the person 
commemorated and that of  the patron should remain unknown. 

The candlestick is magnificent as a piece of  silver, but it has 
something more – an uncanny ability to challenge the traditional, 
the accepted; it is a departure from the norm, disorientating  
and revolutionary.

When you look at the bullet hole, it is much smaller than you 
would imagine it to be. You think that it has been shot right 
through, but if  you turn the object around, the ‘Tree of  Life’ design 
is intact. Oh dear, the silver was shot the wrong way round. Pity.

Then you realise that your assumption that the candlestick was 
the target was incorrect. You are the target. It is as if  the bullet 
has left the candlestick and is coming towards you. 

The candlestick was conceived with the Great War in mind, 
but it easily relates to wars and troubles since. Those who were at 
the “wrong” concert, on the “wrong” bus or just in the “wrong” 
place at the “wrong” time – the innocent. In common with the 
soldiers and the bereaved, they ask the question, “Why?” 

Since completion, this candlestick of  reconciliation has been 
used in many settings. I like to think of  it as being on ‘active 
service’. I hope that it will aid prayer, remembrance, meditation 
and insight, perhaps enabling inner peace for those troubled  
or bereaved. ✦

Candlestick of reconciliation by 
Michael Lloyd, 2019, sterling silver 
and charred oak.  
RICHARD VALENCIA
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into the heart of  a jewellery retailer better than an enforced, open-
ended closure of  their stores. As the uk eased itself  into 2020, the 
idea of  such a scenario playing out seemed farcical, even with 
rumblings of  trouble in Wuhan. Eighteen months later, retailers 
are looking back on a year that rocked the sector to its core.

“At the time, it felt like the slowest year in history, and now it 
feels like a blink of  an eye,” says Anna Blackburn, Managing 
Director of  British chain Beaverbrooks, evoking the wide-eyed 
adrenalin dump now racking many of  us after a year of  operating 
in survival mode. It has been, she says, “a rollercoaster”. 

That is not to say that the past year has been all bad for 
Beaverbrooks. The year before coronavirus struck had been its 
centenary and yielded record turnover and profit. Sales during 
the pandemic delivered “significant increases against 2019”, 
despite the business closing its more than 70 stores for the majority 
of  the year. 

Like many jewellery retailers during the pandemic, 
Beaverbrooks had a better-than-expected experience. Jewellery, as 
a category, has done well in the past 12 months for a number of  
reasons. As we watched nurses struggle and the daily death toll 
tick up, general levels of  empathy soared and so, too, did a 
consumer interest in human stories – craft became cherished, small 
businesses found favour. 

Jewellery also seemed like a solid investment for those whose 
incomes were unaffected by the lockdowns. With restaurants closed, 
holidays cancelled, experiences on hold and, as such, disposable 
income piling up, jewellery was a popular gift. For self-purchasers, 
it seemed a far more sensible buy than a dress that may or may 
not be in season when lockdown was lifted, and with so much bad 
news, little excuse was needed to justify a mood-boosting treat. 

Dominic Gomersall, who owns independent retail jeweller 
Lumbers in Leicester, says, while he “wouldn’t call it a good year”, 
it has been “remarkably stronger than I would have anticipated”. 

Sales at Lumbers – which relies heavily on physical customer events 
and has a 16,000 sqft store over three floors with vip areas, 
champagne bar and its own restaurant – are down 20% as a result 
of  the pandemic. 

Retailers who have survived this test of  mettle – and even 
thrived during lockdown – have done so largely due to an ability 
to pivot. For many, this meant polishing up, or inventing, online 
presences as e-commerce became essential.

“Our online sales have never been much to be excited about,” 
admits Alison Skeates, co-founder of  contemporary jewellery 
retailer ec one, which has a store on London’s Exmouth Market. 
However, with the internet suddenly becoming its only tool to 
communicate with and sell to customers during lockdowns, she 
decided it was time to bolster their digital offering. 

“It was very much like [the website] is our shop, so we have to 
make sure we have as much up online as possible,” says Skeates. 
She expresses relief  that ec one had serendipitously upgraded 
the platform its website was hosted on the year before, which made 
the process of  uploading additional stock a lot smoother, as did 
having the right equipment to do product photography in house. 

As a result of  these efforts, ec one performed well during the 
pandemic. The London retailer has B Corp status – meaning it 
has been audited by a third party to ensure it meets the highest 
standards of  social and environmental performance – making it 
an attractive option for shoppers with an interest in ethics. A rush 
on engagement rings and bespoke sales led to total sales being up 
10% on the year before.

Unfortunately for Lumbers, the Magento e-commerce solution 
that powered its website expired in the middle of  2020, and a new 
site had to be built. It launched in November, just in time for the 
Christmas rush. While Gomersall says they sold a lot of  watches 
via the website, the sales team found success offline. “The old thing 
that Mr Bell invented, the telephone, is a remarkable invention, 
and so much more personal than email,” he says. 

A ROLLERCOASTER YEAR
RETAILING IN 
A PANDEMIC

RACHAEL TAYLOR 

☛
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Top 
Dominic Gommersall, owner of 
Leicester jewellers Lumbers.

Bottom 
Staff celebrate the opening of a 
branch of Beaverbrooks in Bolton.

Left 
EC One boutique on  
Exmouth Market, London.
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Anticipating that other retailers would rely heavily on email, he 
instructed his sales team to pick up the phone and let customers 
know they were still working. As a sweetener, Lumbers also sent 
bouquets of  flowers to its 200 top clients. That was when the 
phones really started ringing. “We had 200 phone calls thanking 
us for the flowers,” he says. 

During the pandemic, it was often designer-makers who made 
the smoothest transitions – the types of  small businesses that could 
move production to their kitchen table. For larger companies, 
setting up safe working practices took time. Though it had a slick 
e-commerce website in place long before the pandemic, 
Beaverbrooks was forced to cease all trading for 19 days as it made 
its Lytham St Annes warehouse Covid secure. To test out the new 
arrangements, those first, post-lockdown online sales were actually 

picked and packed by the senior management team and directors, 
including Blackburn. “It was amazing, actually,” she says. 

“Everyone just rolled up their sleeves and got stuck in. We weren’t 
prepared to bring our people back to do it until we were convinced 
it was safe.”

In Edinburgh, new jewellery brand Laura Bond, which 
launched in the summer of  2019 and specialises in accessible gold 
jewels made for piercings, faced a different type of  problem during 
the first lockdown. Given that it is a direct-to-retail, online-only 
business, making sales via the internet was not a concern. The 
problem was selling out too quickly, says founder Laura Bond.

“It was our first full year of  trading, and there have been some 
real highs and some real lows,” says Bond, who started her brand 
as a side hustle but quit her day job working for a charity after just 
three months. “From a logistical point of  view, things didn’t change. 
The biggest challenge for us was the effect Covid had on  
our production.”

Most Laura Bond jewels are made in the uk and when 
lockdown was first announced, the manufacturers it worked with 
temporarily shuttered. At the same time, freshly locked-down 
consumers with little to do but surf  the web – its typical customers 
are aged between 25 and 40 – led traffic to the brand’s website to 
soar 800% in the first week of  lockdown. 

By the end of  May, its main collections had completely sold 
out, but it was unable to restock. As such, Bond had to contemplate 
how to keep conversations going with this new influx of  fans, while 
simultaneously having nothing to sell them. Her strategy – to be 
straight with shoppers and show the human side of  her small 
business – worked. “Whenever we did get stock in, there was a 
real flurry as it created scarcity – not that we meant to,” she says. 

As many of  Laura Bond’s jewels are made specifically for 
cartilage piercings – alternative piercings such as tragus, helix and 
daith that place earrings in positions other than the lobes on the 
ear – they have complex designs and can take up to 10 weeks to 
manufacture. It took the business until November to fully restock, 
which was fortuitous as the brand ended up generating 45% of  
its turnover in the two months leading up to Christmas. 

“I was talking to my husband [who works for Laura Bond] and 
we were saying we’ve probably had five years of  business experience 
in one year – supply chain issues, the gold price increasing, Brexit. 
We’ve had to be so adaptable and so agile.” It has, she surmises, 
been “wild” – a description with which many jewellers who have 
been forced to learn how to retail in a pandemic, for better or 
worse, would probably agree. ✦

Gold and cubic zirconia earrings 
by Laura Bond Jewellery. 
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Photo shoot for Goldsmiths’ Fair. 
JASON YATES

COMPANY 
NEWS



A PRIME  
WARDEN’S YEAR

The last year was remarkable. Not just because we were 
beset by sudden and serious challenges, but because of 
how we responded to them. In the Company, I was struck 
by the professionalism, support and optimism shown  
by staff, the Court of Assistants, and my fellow wardens,  
who helped me in many ways in my year as Prime 
Warden, working together and at speed to reimagine the 
way the Company operates, being open to many new 
opportunities and providing support and reassurance to 
our trade and charity partners, and our members.

 It may be surprising to know that, overall, my original 
priorities for the year remained almost unchanged but 
were achieved in unexpected ways. Indeed, some of 
them, like the need to champion our pioneering support 
for craftspeople and the trade, became more important 
than ever as many small businesses and sole traders 
found themselves in sudden financial difficulty in the  
first few months of the national lockdown in 2020.
 Our response was to commit £1m to jewellers and 
silversmiths through the Goldsmiths’ Company Charity’s 

Richard Fox working on a Rolls 
Royce Astrum Gallery. 
FOX SILVER LTD.
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Covid-19 Fund. I am incredibly proud of the collaborative 
effort that the Charity, Company and Goldsmiths’ Centre 
put into the administration and launch of this initiative. 
Nearly 500 craftspeople were awarded grants and we 
continue to provide direct financial support to craftspeople 
experiencing financial difficulty, partnering with other 
charities, such as the Silversmiths and Jewellers Charity. 
 To be able to advance this aim, the Company must 
continue to evolve and adapt. I am very proud to have 
launched a new initiative – the Blueprint Group – in  
the summer of 2020. Chaired by Dame Lynne Brindley, and 
covering topics from governance and business processes 
to membership and heritage, it aims to assess how we work 
and identify opportunities to operate even more effectively 
in the future. The recommendations, approved by the Court 
of Assistants in December 2020, provided an agenda for 
evolutionary change, designed to keep the Company’s best 
traditions while introducing new ideas to help us thrive in  
a post-Covid world.
 During this period of change and reflection, the 
Goldsmiths’ staff and membership were able to pivot 
communication by embracing digital transformation, 
investing in infrastructure, attracting international 
audiences, welcoming new members into the Company  

– albeit virtually – and reaching out to graduates, 
apprentices, charity partners and the trade. 
 The Company was also able to outline its commitment  
to equity, diversity and inclusion in the organisation itself 
and in the wider industry. Steps to further this included 
partnering with jeweller Kassandra Lauren Gordon and 
supporting a dedicated hardship fund for black jewellers,  
as well as a first-of-its-kind survey of black jewellers, 
acknowledging their experiences and the challenges of 
training and working in the industry. There is still much 
work to do here as we continue to listen to and learn from 
our members and staff, as well as the trade and its 
community of craftspeople. 
 Covid had a huge impact on the Goldsmiths’ Company 
Assay Office, which sadly had to shut for three months, 
closing its doors in March and reopening in May to offer 
essential service to the trade, and protect consumers by 
testing and marking precious metal items. The effects  
of the pandemic exacerbated a long-term decline in 
hallmarking demand, and we were saddened to have to 

make a dozen redundancies to keep the business 
sustainable for the long term. We must celebrate the 
service of all Assay Office staff during this time, including 
the Deputy Warden, Dr Robert Organ, whose passion, 
expertise, and commitment will be missed as he retires  
in the autumn after 21 years in the hallmarking industry. 
 The crisis also meant existing digital plans were 
accelerated to great effect. Goldsmiths’ Fair went digital 
for the first time, with a special message of support from 
hrh The Prince of Wales, who spoke about the value and 
importance of handmaking skills in the uk. Many makers 
are still feeling the economic effects of the pandemic, so 
the importance of the message cannot be understated in 
the coming years as we continue to support craftspeople.
 Reaching and inspiring new audiences is something  
the Goldsmiths’ Centre has also excelled at, beginning  
its Digital Training programme in June 2020, helping 
emerging makers and established craftspeople to feel 
connected, stay inspired and learn new skills.  Successes 
included everything from hundreds of hours of online 
talks and lectures to keeping workshops open and 
accessible, and a record breaking Getting Started 
introduction to business event, hosted online, which 
attracted 105 attendees from across the country. Not  
to mention a physical display of The Brooch Unpinned 
exhibition, launched in April 2021 at the Centre in 
collaboration with the Company’s Curatorial Team,  
giving us a hopeful vision of a return to public spaces. 
 Whilst support and optimism defined the year, we must 
also remember that some of us experienced loss in 
different ways. I, and many others in the Company, were 
deeply saddened by the death of Rupert Hambro, whose 
guidance, wisdom – and humour – strengthened the 
Company to weather the most unpredictable of storms. 
 A remarkable year, indeed. A year in which I have been 
proud and humbled to serve as Prime Warden. I am 
honoured to continue as a Trade Warden for a further 
year, supporting the new Prime Warden, Dame Lynne 
Brindley, and the other wardens in their leadership and 
governance of this great company. ✦ 

RICHARD FOX

57 

A  P R I M E  WA R D E N ’ S  Y E A R



LOOKING BACK  
AT THE YEAR

March  
2020

– The Curatorial team publish their annual acquisitions
booklet, highlighting pioneering support for 
contemporary makers.

– Goldsmiths’ Company staff begin working from 
home where possible. Assay Office, Hall Keeper’s 
department, and security personnel remain onsite.

– The Goldsmiths’ Stories campaign launches on 
Instagram as a way to keep our community of 
craftspeople connected during lockdown.

– The Goldsmiths’ Company Charity joins the London
Funders Alliance pledge to support grantees affected  
by coronavirus.

April
– The Goldsmiths’ Company Charity launches the

Covid-19 Fund, committing £1m to jewellers and 
silversmiths experiencing financial difficulty. This 
requires interdepartmental and cross-Company 
collaboration between Charity, it, Finance, 
Communications, the Goldsmiths’ Centre and the 
Goldsmiths’ Company Assay Office. Grants are 
awarded to 475 craftspeople.

Graphic used to announce  
the covid-19 Fund to  
the Goldsmiths’ Fair and 
Goldsmiths’ Company’s social 
media community.

Jeweller Shivani Chordwadia  
at the bench, whose story  
of reconnecting her heritage to her 
work featured in Goldsmiths’ 
Stories 2020.

May
– Richard Fox is installed as the 693rd Prime Warden 

of the Goldsmiths’ Company in the first-ever  
digital ceremony.

– The Goldsmiths’ Company Assay Office reopens 
after its temporary closure in March, providing a vital 
service to the trade and protecting consumers.

– The Company’s first internal staff newsletter, ‘Silver 
Linings’, is issued with guidance from hr and an 
editorial team.
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Prime Warden Richard Fox  
at one of the Company’s first 
virtual Freedom Ceremonies.

July

October
– Work begins on a new library catalogue as part of 

wide-reaching efforts to digitise the Library, Archives 
and Collection, making them accessible to all online.

– The Verdict of the Pyx is held virtually for the first 
time in history.

– The Goldsmiths’ Company Charity launches the 
Goldsmiths’ Apprentice Retention Fund, awarding 
grants to all masters with current Company 
apprentices, helping to bring their apprentices back  
to work or to retain them as employees in 2021.

– The first virtual freedom ceremony in Company 
history takes place.

– The Assay Office begins work on the Queen’s 
Platinum Jubilee Mark.

August
– The Kassandra Lauren Gordon Fund, administered 

by the Goldsmiths’ Company Charity and supported 
with a grant of £6,000, awards £21,000 in grants to 
black jewellers – acknowledging their unique set of 
challenges in the industry. 

September
– Goldsmiths’ Fair digital launches with a special 

address from hrh The Prince of Wales, helping to 
support the craft of British jewellers and silversmiths, 
and champion the value and importance of 
handmaking skills.

Harriet Scott (top left),  
Head of Events, chairing  
a digital event as part  
of Goldsmiths’ Fair.

– The Brooch Unpinned, the Company’s first 
digital exhibition, launches as part of Goldsmiths’  
Fair, sharing treasures from the Modern Jewellery 
Collection as an inspirational and educational resource.

– The Assay Office begins work on their updated website 
to further enhance digital customer experience.

June
– The Goldsmiths’ Centre’s Digital programme 

begins, helping emerging makers and established 
craftspeople to feel connected, stay inspired and 
learn new skills. 
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January
– The Antique Plate Committee, the only organisation 

of its type in the world, is featured in the press for their 
work identifying fraudulent silver.

February
– The Beadle and his team complete a major 

refurbishment of the third floor of the Assay Office, 
providing staff with a modern workspace.

March
– The Goldsmiths’ Centre’s Getting Started introduction-

to-business course is hosted online for the first time, 
involving more than 100 jewellery and silversmithing 
start-ups, helping to increase accessibility  
and inclusivity.

– The Goldsmiths’ Company Charity commits significant 
funding to supporting the resettlement of women in 
prisons and community-based interventions.

April
– The Deputy Warden of the Goldsmiths’ Company 

Assay Office in London, Dr Robert Organ, announces 
his plan to retire. Robert will retire in October 2021 after  
an incredible 21 years of service.

May
– Freeman and Goldsmiths’ Centre Foundation 

Programme alumnus Hugo Johnson wins the final of  
All That Glitters: Britain’s Next Jewellery Star shown  
on bbc 2.

November

– Alexander Wood receives the Goldsmiths’ 
Company Apprentice of the Year Award 2020.

– The results come in from a first-of-its kind survey 
of black jewellers, run in partnership with jeweller 
Kassandra Lauren Gordon and helping to understand  
the real-world experiences of black jewellers.

– The Goldsmiths’ Stories microsite launches as 
a new home for long-form content celebrating 
craftspeople and creativity.

December
– The Goldsmiths’ Company holds a virtual carol service 

and charity auction for the members’ 1327 Fund in 
partnership with Fellows Auctioneers.

Donated auction lots to the 1327 
Charity Auction in partnership 
with Fellows Auctioneers, 
including a silver atomiser  
by Fox Silver.

Apprentice of the year 
Alexander Wood. 
JULIA SKUPNY 

Hugo Johnson on the set  
of All That Glitters. 
TWENTY TWENTY PRODUCTIONS/
BBC TWO
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This has been an extraordinary and very 
challenging year for the Goldsmiths’ 
Company and its people, and it is right  
to start this report by thanking everyone  
for their commitment, flexibility and 
tolerance. The Company, Charity  
and Goldsmiths’ Centre have risen  
to the occasion, delivering exceptional 
achievements, despite Covid restrictions 
and a significant hit to our income.  
 We owe particular thanks to the Hall’s 
Works team, who travelled in throughout 
the crisis, not just to maintain our 
historic building but to transform the 
third floor so that the Assay Office can 
concentrate its operation there; and  
we must thank the Assay Office staff 
themselves, who returned after a brief 
enforced closure to support the trade 
and protect consumers by keeping the 
hallmarking process running. We are 
also very aware of how tough it has been 
for many people working in isolation or 
furloughed at home; and that, as I write, 
younger members of our community still 
await the protection of vaccinations. We 
all want to get back into full swing at  
the Hall. But we will continue to follow 
government guidelines and to keep our 
people and our guests safe.
 Even without the chance to hold 
meetings and events at the Hall, it has 
been a very creative and productive  
year. We had to find new ways of  
getting things done, and we used the 
opportunity to accelerate the process  
of change to which the Company  
is committed. 
 Let me give you just a few examples. 
We jumped ahead in using technology 

– not a substitute for human engagement, 

T H E  C L E R K ’S  R E P O R T

The Clerk dressed for the virtual 
Verdict of the Pyx.

but remarkably effective in enabling 
members and staff locked down around 
the country to meet and work together 
on-screen. We introduced paperless 
boarding, saving trees, time and money. 
We held virtual livery and freedom 
ceremonies, bringing in impressive  
new talent. We converted the 2020 
Goldsmiths’ Fair into a digital event, 
allowing our incredible makers to reach 
new audiences across the world. We 
honoured our charitable commitments 
and rapidly set up an additional £1m 
Covid-19 Fund, helping people in  
the industry facing severe financial 
difficulties before government schemes 
kicked in. We had a range of online 
membership events and exhibitions,  
and boosted our communication effort.  
We all yearn to get beyond ‘Death By A 
Thousand Zooms’, but we will keep the 
best of the new and will not simply go 
back to doing everything as we did in the 
past. We will continue to invest in digital 
development, not least to make our 
amazing Collection and Archives 
accessible to all. 
 Digital is just part of the story. Richard 
Fox opened his year by launching the 
Blueprint Group initiative to see how we 
could improve, right across our agenda, 
without abandoning the best of what  
we already do and are. As a result, we  
are now also working on projects to 
maximise the impact of our charitable 
giving; to review our governance; to  
take us forward on equity, diversity and 
inclusion; to review our membership 
arrangements; to enhance our 
relationship with the trade; to focus 
better on sustainability; and to maintain 

progress in our relationship with the new 
Museum of London, whose Goldsmiths’ 
Gallery will be a key element of our 
700th anniversary celebrations in 2027. 
We have a strong team of wardens led by 
Lynne Brindley, and including Richard 
Fox as Trade Warden. Another exciting 
year lies ahead. 
DAVID REDDAWAY 
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activity  
Covid had a devastating impact on 
hallmarking during the year. The total 
number of articles hallmarked by all uk 
offices fell in 2020 by 32% to 5,879,162. 
All metals were lower than the previous 
year – gold by 30%, silver by 35%, 
platinum by 21% and palladium by 32%. 
London throughput followed the trend 
and was down by 30% in total. 
 The drop in articles affected financial 
performance badly. The Assay Office 
held off from rushing to take corrective 
action to give time for the market to 
recover. Alas, it was not to be and, at the 
start of 2021, it enacted a new strategy 
to make the business sustainable in  
the longer term. This involved a major 
restructure, limited expenditure on 
capital equipment and making a dozen 
redundancies. It was very sad to see 
those made redundant go – all had  
made a tremendous contribution to  
the Company over the years. 

AS SAY O F F I C E

Will Evans, Superintendent 
Assayer at the Goldsmiths’ 
Company Assay Office. 
JULIA SKUPNY

 The way the Assay Office worked 
during the pandemic changed 
significantly. We restricted the number 
of staff on site to those absolutely 
necessary to hallmark and furloughed 
those who needed to remain at home. 
 There were improvements to  
the website brochure site and to 
functionality – online hallnote 
completion rose to more than 70% at 
the hall, which has improved efficiency 
and quality. On behalf of the British 
Hallmarking Council, the Deputy Warden 
led a team of X-ray-fluorescence-testing 
(xrf) experts from the other offices to 
produce a common methodology for use 
of xrf for screening and assaying. The 
Assay Office retained its accreditation  
to international standards iso 17025  
and iso 9001. 

brexit

The main impact of Brexit on 
hallmarking was the demise of the uk’s 

need to follow the European Court of 
Justice’s Houtwipper judgment. This is  
a mechanism for mutual recognition  
of national hallmarks, i.e. national 
hallmarks in one eu country must be 
recognised in another eu country if they 
are equivalent and intelligible. With its 
passing, uk national hallmarks are  
no longer recognised in eu countries. 
Clarification is being sought as to 
whether this applies to historical uk 
hallmarks, particularly antiques.  
There are financial advantages and 
disadvantages to the new arrangements, 
depending on whether a company is an 
exporter or importer. Note that the 
mutual recognition afforded to articles 
bearing Convention hallmarks are 
unaffected by this. It is only those 
bearing national hallmarks.

antique plate committee (apc)
A total of 53 pieces were examined, of 
which 16 conformed to the Hallmarking 
Act. The remainder comprised 22 with 
alterations and additions, one with 
transposed marks, 12 with counterfeit 
marks and two that were outside the 
committee’s jurisdiction. Work continues 
to increase the number of submissions. 

suspected offences

A total of five suspected offences against 
the Hallmarking Act were reported  
to the office by local authority Trading 
Standards Officers. The Touchstone 
Award was not given in 2020. 

standards committees

iso tc 174, which looks at assaying 
methodologies, continues to be  
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active, with improvements to existing 
chemical methodologies and a  
potential one for assaying using  
X-ray fluorescence technology. 

C H A R I T Y 

Despite being an extraordinary year, 
2020 – 21 has proven pivotal for the 
Goldsmiths’ Company Charity. The  
team shifted to solely working from 
home in mid-March 2020 at short  
notice and, after adapting our systems 
and processes, continued remote-
working successfully. The Charity team 
supported cross-Company initiatives 
throughout the period, such as the 
design, delivery and evaluation of the 
emergency Covid-19 Fund, which 
provided a safety net and supported 
around 500 jewellers and silversmiths 
during the national crisis.
 We also worked collaboratively 
towards co-delivery of the Kassandra 

Lauren Gordon Fund for uk-based black 
jewellers. The need for this fund arose 
after jeweller and activist Kassandra 
Lauren Gordon penned an open letter  
to the uk jewellery industry highlighting  
its lack of diversity. Recipients of both 
funds noted how the monetary award 
assisted them greatly, but of equal 
importance was the acknowledgement 
of their creative efforts and the ‘vote of 
confidence’ the grant symbolised in 
turbulent times.
 After an initial pause to gauge the 
economic effect of the coronavirus crisis, 
our typical (non-trade) charitable giving 
was reignited with a renewed strategic 
focus on the priority area of prisoner 

international convention on 
hallmarks and international 
association of assay offices 
(iaao)
The meetings took place virtually.

staff

Simon Jones, Robert Organ and  
Will Evans received their 20-year  
service awards.
WILL EVANS

resettlement. The small-grants 
programme was paused to protect 
resources and the Charity’s generally 
developing trend towards fewer but 
deeper partnerships was further 
solidified in 2020 – 21. The typical grant 
is now between £20,000 – 30,000 a year  
for up to a three-year period (pending 
satisfactory yearly reporting). The 
operational stability these multi-year 
grants afford has been key – grantees 
have given good feedback on the 
understanding, flexibility and increased 
levels of trust that the Goldsmiths’ 
Company Charity has offered 
throughout a tough year for the 
charitable sector. We thoroughly 
commend our partners for their 
continual provision of essential support 
for society’s most vulnerable throughout 
the period.
 The final Charity Committee meeting 
of the financial year saw a number of 
strategic partnerships with noted 
prisoner resettlement organisations 
announced, with a particular focus on 
the specific issues female prisoners face. 
Women are generally imprisoned for 
non-violent offences with short jail terms 
of 6-12 months, which is nevertheless 
enough time for the prisoner to lose her 
home, job and often even custody of her 
children. The committee awarded large 
grants to organisations working to 
combat this such as Birth Companions, 

Volunteers from The Separated 
Child Foundation prepare arrival 
and sleep packs.
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It has been a busy year for the Education 
Committee despite the pandemic.  
The committee’s priority is to support 
primary and secondary school pupils  
in hard-to-reach areas of the uk with  
a focus on Science, Technology, 
Engineering, Arts and Maths (steam) 
subjects. It aims to enrich the curriculum 
and stimulate creativity as well as 
improve the well-being and mental health 
of those involved in education. 
 In October 2020, the Grand Theatre, 
Blackpool received a three-year grant  
of £34,960 per year to support their 
schools programme. The three-year 
project aims to improve the life chances 
of children from 12 primary schools  
in Blackpool by strengthening their 
resilience, building communication  
skills and improving their self-esteem. 
The project will begin in autumn 2021.
 The National Theatre’s Let’s Play 
creative learning programme (recipient  
of a three-year grant) was unable to take 
place in primary schools owing to Covid 
restrictions. In addition to the popular 
streaming service National Theatre at 
Home, which took place on Thursday 
evenings during the first lockdown, the nt 
created an at-home version of Let’s Play 
for teachers to share theatre-making 

E D U CAT I O N 

Students attending the First 
Story Young Writers Festival held 
at the University of Cambridge. 
CHRIS SEDDON

Women in Prison and Anawim – 
Birmingham’s Centre for Women. 
 The Charity has also committed three 
years of funding to an exciting pan-livery 
initiative designed to reduce reoffending, 
named ‘No Going Back’. With funding 
and opportunities via members of the 
livery companies, this programme is 
getting prisoners into employment  

upon release via training and includes 
accommodation for those leaving prison 
who might not otherwise be able to take 
up their jobs. At the time of writing,  
more than 25 ex-prisoners have found 
employment through the programme, 
despite the pandemic drastically altering 
the job market. This strategic project is 
already showcasing the greater impact 

livery companies have when working 
well together on an issue of enormous 
social importance. 
 A full list of the grants made can be 
found in our Annual Report and 
Accounts, available on our website.
CIORSDAN BROWN

skills with their pupils. It also launched  
a series of films and resources to help 
teachers continue to incorporate theatre 
into their teaching. The committee was 
similarly pleased to support the Royal 
Shakespeare Company once more with 
a one-off grant to fund a pilot project  
on Shakespeare and race that will take 
place in three schools in London and 
Birmingham in summer 2021.
 The Children’s University (cu) received 
a one-off grant to fund an Engagement 
and Inclusion Officer and support cu’s 
work in disadvantaged areas of the uk. 
Children’s University is a charity that 

works in partnership with schools to 
develop a love of learning in children;  
it does this by encouraging and 
celebrating participation in extra-
curricular activities in and outside  
of school. 
 The Committee gave one-off grants  
to three literacy charities: the National 
Literacy Trust to fund Early Words 
Together Outdoors in the North East;  
the Reading Agency to support the  
2021 Teachers’ Reading Challenge; and 
Literacy Pirates to support core costs. 
The Charity continued to support the 
British Library and First Story.
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C O M M U N I CAT I O N S  &  M A R K E T I N G

The last financial year has been 
characterised by our response to  
crisis, but it has also presented many 
opportunities. While some priorities  
of the Company’s Communications 
Strategy changed, we were able to assist 
the Goldsmiths’ family on its response  
to a rapidly changing situation brought 
on by the pandemic. We embraced  
a year of digital, began to understand  
our audience as never before, expanded 
our networks – reaching further into our 
community of craftspeople – and took 
steps to build and reinforce a positive 
brand by collaborating with others.

How we communicate with staff 
members was one of the first 
opportunities that presented itself at  
the onset of the crisis, as we looked to 
reassure and inform colleagues. We 
created a ‘Supporting our staff through 
coronavirus’ guide in collaboration  
with hr, organised the creation of the 
Company’s first internal newsletter, 

‘Silver Linings’, and assisted in the 
delivery of digital Company conver-
sations that provided a forum to 
encourage transparency and discussion.
Even before the pandemic, our intention 
to be more accessible and reach new 

audiences through storytelling was a key 
part of our strategy to shift perceptions 
of the Company and its role – supporting 
craftspeople, protecting consumers 
through hallmarking precious metals, 
and improving lives through charitable 
work. The pandemic accelerated this 
process as we launched Goldsmiths’ 
Stories – first as a hashtag on Instagram, 
and then eventually as a new online 
storytelling platform for longform 
content, celebrating craftspeople and 
creativity. Not only has this shone a light 
on the experience of makers throughout 
lockdown, but these inspiring and 
accessible stories are also helping us 
reach a new, younger demographic.
 The whole team were incredibly proud 
to have contributed to the successful 
delivery of the Covid-19 Fund as we 
collaborated with departments across 
the Goldsmiths’ family. Further 
collaboration was carried out with the 
Charity, hr, and the Library on work 
around diversity, equity and inclusion, 
including a partnership with jeweller 
Kassandra Lauren Gordon, whose open 
letter to the jewellery industry in June 
2020 sparked the need for conversation 
and direct action. The collaboration 
included assisting with a dedicated 

 seed Eating Disorders Support 
Services received a second-year grant  
to support its Educational Toolkit for 
schools. The charity had received a 
dramatic increase in referrals due to  
the pandemic. Separate versions of the 
toolkit are available for primary and 
secondary schools to ensure content  
is relevant, as well as being age – and 

subject – specific. These user-friendly 
resources are packed with video-driven 
content and supporting materials, 
including lesson plans with links to  
the national curriculum objectives.
 Some projects were postponed due  
to the pandemic, but the Pembroke 
Access programme thrived and went 
online, enabling an additional 10 pupils 

to attend the 2020 – 21 Philosophy and 
World Religions course. The 2020 
Goldsmiths’ Community Awards were 
postponed to 2021. The regional finals 
took place over three days in March 2021 
where schools presented over Zoom. 
Eight schools were selected to attend 
the final at the Hall in November 2021.
HEIDI ROWE

Goldsmiths’ Stories microsite 
homepage – launched in 
November 2020.
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Elsa Tierney, Foundation 
Programme 2020 – 2021. 
© THE GOLDSMITHS’ CENTRE 

hardship fund for black jewellers and 
with the results of a first-of-its-kind 
survey, looking at the experiences of 
black jewellers based in the uk.
 The decision to turn Goldsmiths’ Fair 
digital-only was made in May, with the 
team working tirelessly to make the 
transformation happen. A completely 
new website was built, helping to 
showcase the work of its 136 exhibitors 
on a contemporary platform, which 
welcomed more than thirty-three 

thousand national and international 
visitors from 24 September to 6 October. 
In addition to collaborating with the 
Curatorial Department on their first 
digital exhibition, The Brooch Unpinned, 
the team also ran a hugely successful 
talks programme, further stimulating 
interest in British jewellery and silver in  
a wider audience. 
 While the last year was a diversion 
from much of our planned activity, the 
clarity of our redefined brand narrative, 

the commitment to our community of 
craftspeople and the ability to adapt  
to change means we are in a stronger 
position to reach the destination of  
the 2027 Communications Strategy.
 We welcomed two new team members 
at the start of 2021: Matthew Burgess as 
Acting Head of Fair, while Harriet Scott  
is on maternity leave, and Charlotte 
Russell, Communications Assistant.
SARAH JURADO

G O L D S M I T H S ’ C E N T R E

When writing last year’s article, I do  
not think that any of us could have 
imagined the impact the pandemic  
was going to have on the trade generally 
and the Goldsmiths’ Centre specifically. 
It is not an exaggeration to state  
that it has been a transformational 
period for the centre and that the last  
12 months have resulted in many  

more positives than negatives. 
 Our resident craftspeople appear  
to have weathered the storm and  
the trustees remain committed to 
supporting them as we hopefully see  
the trade reopen and restrictions  
reduce over the coming months. Our 
programmes of short courses and  
other face-to-face events have been 

curtailed, but in their place, we have 
seen exponential growth in our  
digital activities. 
 Our Foundation-programme trainees 
and the Goldsmiths’ Company 
Apprenticeship scheme have continued 
to function well throughout the crisis. 
The downturn in the industry has had  
an impact upon the recruitment of new 
apprentices onto the scheme and we 
have momentarily put on hold our plans 
to run a pilot expansion of the scheme  
in the Midlands. However, we remain 
committed to taking this project forward 
when circumstances allow. 
 Turning to the positives, the Gold-
smiths’ Centre team quickly moved to 
reshape our charitable activities and 
partnerships to reflect the “new normal”. 
Our Collaborative Funding programme 
of grant giving to partner organisations 
was flexed to allow recipients to carry 
funding over into 2021. The increased 
use of digital technology has meant  
that the Centre has been able to move 
quickly into the virtual realm, delivering 
new and impactful activities that build 
upon our physical programme. Notable 
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M E M B E R S H I P

We will look to build upon this for  
the future. 
 Turning to our partnership with the 
Goldsmiths’ Company, the last 12 
months have seen a significant increase 
in collaborative activity, linked to the 
pandemic but also importantly focusing 
on content and delivery. We were excited 
to host The Brooch Unpinned: The 
Goldsmiths’ Company Collection 1961 

– 2021, an exhibition created by the 
Company’s Curatorial team, as the 
Goldsmiths’ Centre began to reopen in 
March. Meanwhile, our work with the 
Library team has also gone from 

strength to strength, seeing us 
collaborate on talks and sharing 
resources with audiences through the 
Centre’s monthly Bite-sized Inspiration 
e-newsletters.
 Finally, I have to thank everyone  
at the Goldsmiths’ Company for its  
support over this challenging period. 
The Goldsmiths’ Centre team has been 
magnificent and I truly believe that we 
are emerging from this crisis stronger. 
We forward to building upon the hard 
work of the last 12 months. 
PETER TAYLOR

It has been an unusual year, not least  
for the members of the Goldsmiths’ 
Company, who have found many popular 
events cancelled or postponed. Despite 
this, we have been able to maintain our 
community spirit. The Membership 
Events & Engagement Team, known as 
meet, was not fazed, and used its  
talents to organise online activities  
for members. The membership has 
embraced these virtual occasions, with 
the exciting upshot that those farther 
afield or who find it difficult to come to 
the Hall have been able to participate 
more fully. In addition, some of our 
annual fixtures were held virtually  
and new ones introduced. 
 The online year began in May with the 
first-ever virtual Changeover Court,  
at which the new Prime Warden, Richard 
Fox, took his seat. Later in July, we held 
our inaugural virtual Freedom Ceremony 
at which five new Freemen were 
welcomed to the Company. On the  
same evening, Richard Fox hosted a 

examples include Shine 2020, our 
emerging-talent showcase, which 
included a programme of training, and 
showcasing and selling opportunities  
for 10 makers. There was also Getting 
Started 2021, which attracted 105 
participants from across the uk to a 
virtual programme of talks, seminars 
and workshops, culminating in the Prime 
Warden, an alumnus of the 1981 course, 
speaking about his career and journey 
as a designer and goldsmith. It is fair  
to say that the increased use of digital 
delivery has increased our reach and 
impact across the uk and inter nationally. 

conversation with Lynne Brindley, 
launching the Blueprint Group,  
updating members on Company 
matters, addressing issues such as 
diversity and the Company’s support for 
the trade through the Covid-19 Fund.
 In December, the carol service went 
online, with a film of the choir of St 
Vedast singing popular carols chosen by 
the Prime Warden, and readings by staff 
and members, as well as a welcome from 
the Prime Warden and blessing by the 
Rev. Paul Kennedy. Immediately after,  
an online auction was held in support  
of the 1327 Fund, generously hosted free 
of charge by Fellows Auctioneers, with 
fantastic lots donated by members, 
Fellows and the Company.
 The Membership Committee also 
moved into the virtual realm to interview 
candidates for the Freedom and Livery. 
As a consequence, during this past year, 
the Committee was able to continue with 
its plans to conduct a Call to the Livery 
on behalf of the Court of Assistants. 

During this process, 51 applicants were 
whittled down to 22 candidates, who 
were elected to the Livery. In December, 
the Prime Warden hosted a virtual 
evening where the newly elected 
Liverymen could meet and chat with 
members of the Court to foster a mutual 
exchange of ideas. The Committee also 
interviewed more than 25 applicants  
for the Freedom and, over the year, the 
wardens admitted 43 new Freemen at 
eight virtual Freedom Ceremonies.  
In another first, this year’s cohort of 
Apprentices finishing their time were 
admitted to the Freedom, showing their 
masterpieces to the wardens via 
beautiful films – such was the success  
of this venture that masterpieces will 
continue to be recorded in this way.
 Early in the year, meet organised a  
call around our older members to find 
out how they were getting along. All 
seemed to be doing very well, itching to 
get back to the Hall, and many were 
delighted with the wonderful weather  
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Andy Macgowan. Members have also 
been able to join in many virtual events, 
including lectures held by the History 
Group, tours of the Hall by Black History 
Walks and Eleni Bide, and many lectures 
held by livery companies. In all, it’s been 

a busy and innovative year, and despite 
the restrictions pressed upon us, the 
Company and its members have thrived, 
adopting new ways to come together 
without the Hall. 
JAKE EMMETT

T H E  1 3 2 7  F U N D

The Goldsmiths’ Company was formed 
in 1327 when it was granted its first royal 
charter. From its original purpose to 
regulate the craft, further roles emerged 
emphasising education and training,  
as well as caring for members and their 
dependents. Contributing to the wider 
community by improving the lives of 
those living in hardship and supporting 
our trade through educational 
opportunities quickly became key 
motivations for the Company. These 
aims are very much alive as we approach 
our 700th anniversary. By comparison, 
the 1327 Fund, launched by the Prime 
Warden in 2019, is in its youth. Its 
primary purpose, through wider 

engagement with the entire membership 
of the Company, is to significantly 
increase funds to be used to support 
both trade and non-trade causes. 
Goldsmiths’ members can choose to 
donate to either the Members’ Industry 
Scheme, supporting young people, 
emerging talent, and makers in our 
trade; or the Members’ Charitable 
Partnerships Scheme, supporting 
charitable and educational partners 
whose activities fall within our priority 
areas of youth, criminal justice, and  
an ageing population. Through the  
Charity Committee, the 1327 Fund 
contributed to the Open Book Scheme  
at Goldsmiths’ College, to support the 

expansion of the Open Book Prisoner 
Education Project into women’s prisons. 
Through the Trade Advisory Sub-
Committee at the Goldsmiths’ Centre, 
support and training was provided to 
apprentices competing in the WorldSkills 
competition; and funding was given to 
the Creative Dimension Trust, which  
runs workshops and placements to 
encourage less advantaged 14 - to 
19-year-olds with potential to forge 
careers in our industry.
 Over the past two years, we are 
delighted to have raised almost 
£200,000 and have received a 
substantial legacy. It isn’t a matter of  
the size of an individual’s donation, it’s 
the number of members who contribute, 
however much that might be. We would 
be proud to be able to say that every  
one of our members gave something. 
With membership comes responsibility  
and we hope, particularly in these 
unprecedented times, that a resounding 
response will be received, and that as a 
result we will be in a strong position to 
distribute even larger sums as we lead 
up to our extraordinary achievement of 
700 years of unbroken service to our 
profession. As our forebears may have 
said – Your Company Needs You! 
ALVERNE BOLITHO

for gardening. A virtual pub quiz, 
compèred with aplomb by Freddie Toye, 
was held in November, with one member 
based in Australia rising in the early 
hours to join us. Later in December, we 
enjoyed a wine tasting organised by 

Work created by students  
during the 2020 Creative 
Dimension Workshops at  
the Goldsmiths’ Centre.
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It has been a challenging year for us,  
as for everyone. Our first priority in 
lockdown was to our makers – keeping 
our commissions moving, and getting 
them approved and paid for as promptly 
as possible. New commissions ranged 
from an intricate box in mixed metals by 
Patrick Davison to a carafe by Martin 
Keane and a lapis lazuli court cup by  
Ingo Henn for Tom Fattorini. Purchases 
include a dramatic ring by Emefa Cole 
and a significant group of pieces by 
Dorothy Hogg (see Corinne Julius in this 
Review). We have received exceptional 
gifts, including (through the advocacy  
of Helen W. Drutt English) silver and 
jewellery by Marjorie Schick and Eleanor 
Moty; a gift from the artist Kevin Coates 
of a superb brooch on stand, The Touch 
of Midas; and design drawings by Leo  
and Ginnie de Vroomen and Rod Kelly.  
We will use them well to teach the next 
generation of makers. 
 Much of our advocacy on behalf of 
makers and of their work in the collection 
has necessarily been online this year.  
Our acquisitions report for 2019 – 20  
was posted first on our website, then 
published as a small edition and sent  
out to colleges, makers and libraries.  
The 2020 – 21 edition follows. When 
Goldsmiths’ Fair went online for the first 
time, so did we, preparing our first-ever 
digital show, The Brooch Unpinned. That 
meant learning new skills in collaboration 
with the wider Goldsmiths’ family.  
A second online exhibition, Designs  
on Silver, looks at the world of the 
contemporary British silversmith through 
the medium of the design drawing. 
Recorded online events for both 

exhibitions have reached a wider global 
audience of makers and young 
enthusiasts. Finally, we opened a ‘real’ 
exhibition of The Brooch Unpinned at 
Goldsmiths’ Centre (running 12 April 

– mid June), accompanied by a book and  
a further series of online talks. It has been 
an enormous pleasure to collaborate  
with the Centre in this way.
 All the online activity has been a  
taster for our most important project: 
Goldsmiths’ Digital. As part of the 
Company Strategy for our 700th 
anniversary in 2027, we have worked 
closely with colleagues across the 
Company to discuss requirements  
for a sophisticated new collections 
management system (cms), the first 
stage in the process for sharing our 
incredible collection of treasures with a 
global audience online. The Covid-19 

pandemic led to a delay in procurement 
but offered the opportunity for a tighter 
focus on preparation. The new cms is 
now installed – ready for testing migrated 
records, with images to follow – and will 
transform our effectiveness and the way 
we operate in the future. Editing records 
to the required cataloguing standard 
begins in summer, when the system  
goes live.
 Our partnership with the Museum of 
London continues as we develop plans  
for the Goldsmiths’ Gallery. We look 
forward to focusing on living skills and 
contemporary displays later this year. 
Finally, our scholarly work on one of our 
greatest treasures, the Royal Clock  
Salt, appears this autumn as a British 
Museum Research Publication. 
DORA THORNTON

The Touch of Midas brooch on stand by  
Kevin Coates, 2012, brooch: 18ct yellow gold, 
ancient glass fragment, opal, 18ct white gold, 
silver; stand: Purple-heart, ebony, gold  
leaf, 18ct white gold. Gift of the artist in  
memory of Peter Jenkins, mbe, mc, Clerk  
of the Goldsmiths’ Company 1975–88. 
CLARISSA BRUCE
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L I B R A RY &  A R C H I V E

As for so many, this past year has been 
one of challenges for the Company’s 
Library and Archive, but it has also seen 
remarkable achievements. Whether it’s 
rapid progress on existing projects or 
whole new ways of approaching work, 
the extraordinary situation has made us 
stronger in many areas. 
 The challenges, though, have been 
considerable. Managing the care of the 
physical collections during lockdowns 
required flexibility and commitment from 
those who were able to come onsite, and 
support from those working from home. 
Despite limited access to our holdings, 
we continued to help members of the 
public from around the world who got in 
touch with enquiries about hallmarking, 
gold, silver, or the history of the 
Goldsmiths’ Company. Significant 
Company research projects were 
supported – including a transcription 
and edition of the Register of Deeds and 
the first full history of the Goldsmiths’ 
Company for publication in 2027. In 
addition, the collections were kept up  
to date through new books and archival 
acquisitions, including wonderful 
designs donated by designers and  
their families.
 While physical access has required 
considerable problem-solving, there 
have been new opportunities for 
outreach through the virtual world. 
Although the Library’s doors have 
remained closed to most visitors, we 
have increased our programme of  
online events, which has enabled us  
to engage with new partners and  
reach new audiences. 
 We’ve teamed up with Black History 

Walks and Queen Mary University of 
London to produce virtual tours of the 
hall and a workshop on gold and poetry. 
With the Goldsmiths’ Centre, we’ve 
staged lectures on themes as diverse  
as the jewels of the wives of Henry viii,  
gold and goldsmithing in West Africa, 
talismanic jewellery and fiction writing 
and the archives. 
 We’ve contributed to the centre’s 
online-learning programmes, and their 
virtual Bite-sized Inspirations initiative 
has enabled us to put together resources 
based on the Library’s holdings. The 
Company’s Instagram account has given 
us a platform for weekly ‘creative 
prompts’, based on the rich (and often 
surprising) contents of the archives.  
The Library and Archive has contributed 
to content in more traditional media  
too, including tv, radio, and print and  
online journalism.
 The greatest strides have been behind 
the scenes, through the Goldsmiths’ 
Digital project to share our collections 
online. We have procured, configured 
and installed a library catalogue and 
archives-management system, and  
are working with the curatorial team  
on the collections management system  
for objects. New Archivist Sophie 
Leverington is embarking on the first  
full catalogue of the archives. We are 
pioneering a new library-cataloguing 
standard with help from the British 
Library, which will equip us for the 
linked-data environment that is 
increasingly important for knowledge 
discovery. The digital Library catalogue 
now contains more than 3,450 records 
with more constantly being added, and 

we hope to make it available online to  
the public for the very first time later  
this year. 
 Our aim in 2021 is to become more 
accessible, both physically and virtually 
– documenting our holdings, sharing 
more resources online, and opening our 
doors again.  
ELENI BIDE

A treatise on diamonds  
and precious stones  
by John Mawe, 1815.
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The following pieces were submitted by apprentices made free in 
the year 2020–2021.

Bullet teapot by Harry Lowe for 
Asprey London Ltd, 2020, sterling 
silver and rosewood. 
RICHARD VALENCIA
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Top 
Twin-pin brooch by Amelia Mackie 
for ec One, 2021, sterling silver. 
RICHARD VALENCIA

Bottom Left 
Carousel chandelier earrings with 
horses by Adriana Klimentjevaite 
for Kata Jewellery, 2020,  
sterling silver. 
RICHARD VALENCIA

Bottom Right 
Articulated earrings by Robert 
Dean for Garrard & Co Ltd, 2020, 
white gold. 
RICHARD VALENCIA

Not pictured 
Cartier palm tree, polished by 
Carys Hindry for the Polishing 
Shop, 2020–21, yellow and  
white gold.
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Top 
Antique-style vanity mirror by 
Yasmin St Pierre for Roger Dunkin 
Lapidary, 2021, carved and 
engraved rock crystal. 
RICHARD VALENCIA 

Bottom Left  
Flower brooch by George 
Schembri for b&m Bijoux, 2020, 
white gold.  
RICHARD VALENCIA

Bottom Right  
Two hand-raised water jugs by 
William Sullivan for Ottewill 
Silversmiths & Jewellers Ltd, 
2020, Britannia silver. 
RICHARD VALENCIA 

73 

C O M PA N Y  N E W S



RU P E RT  H A M B RO  C A M E  F RO M  C I T Y

royalty and, when you met him, you knew 
it. Tall, imposing, immaculately dressed, he 
exuded authority and assurance. When he 
spoke, his voice was mellifluous and 
quizzical – sometimes interrupted by a 
giggle as the absurdity of  some situation or 
other struck him. Rupert had the ability not 
to take himself  too seriously, and not to take 
life’s slings and arrows too seriously either.

Born in London in 1943, Rupert was 
the eldest son of  Ann Silvia (née Muir)  
and Jocelyn Hambro, the Chairman of  
Hambros Bank. In 1986, he left the family 
firm and, with his father and brothers, 
started jo Hambro & Co, jo Hambro 
Investment Management, jo Hambro 
Capital Management and later Hambro 
Magan. He was focused and bold in his 
dealings, and delighted in innovation. His 
last enterprise, Hambro Perks, a seed-
investment firm, was set up in a succession 
of  cheap and cheerful offices, where 
dressed-down 20-year-olds devised  
the next generation of  technological  
and entrepreneurial innovations. He 
appreciated that it was not essential – in 
fact it was probably counterproductive – for 
him to grasp every detail of  what was going 
on. The important thing was to be in the 
right sector, and to employ people who  
did understand.

His business interests were diverse and 
extraordinary in range, from craft gin and 
the Groucho Club to horse racing and bus-
building. There was similar range in the 
variety of  charitable causes he supported, 
which included a role as Honorary 
President of  the British Association of  
Adoption and Fostering. He organised the 
fiftieth birthday celebrations for the Prince 
of  Wales at Windsor Castle, and was known 

to be dazzlingly well-connected, although 
he had little interest in hierarchy. His good 
manners were legendary.

Persuaded to head up a charitable trust 
to raise funds and commission a suite of  
contemporary silver from practising British 
silversmiths to furnish the table at 10 
Downing Street, Rupert became the 
chairman of  the Silver Trust in 1988. His 
work with the trust brought him into the 
orbit of  the Goldsmiths’ Company: he was 
made a Liveryman in 1994; a member of  
the Court in 1998; and served as Prime 
Warden in 2009–10.

The ability to prioritise was key to 
Rupert’s success, and that of  his remarkable 
18-year term as Chair of  the Investment 
Committee of  the Goldsmiths’ Company. 
He knew himself  well enough to realise that 
his strengths lay in decision making and 
strategy, not tactics and implementation. 
Just as he had identified the moment to 
focus on the innovation sector in his 
personal businesses, he identified the right 
moment to borrow a substantial sum on 
behalf  of  the Company to secure the  
long-term future of  its investments at a 
reasonable cost and at very low risk. In a 
century’s time this may come to be seen as 
a very important strategic move. 

As a chairman (he would not have 
appreciated being called Chair), his style 
was collegiate. Rupert allowed the room  
to come to its conclusion, just nudging  
it enough to ensure a clear decision. He 
achieved this by a relaxed, friendly  
attitude, making everyone feel that their 
contribution was truly valued, and of  
course they responded in kind, because he 
was a friendly, gentle man. Behind the 
imposing presence and awe-inspiring cv 
was a fundamentally kind person, who 

RUPERT HAMBRO 
1943-2021

OBITUARY

instinctively looked for the best in other 
people; the affection in which he was held 
testifies to this. 

His lack of  pomposity played an 
important part. At any time of  the day or 
night one’s phone might ping with an 
appalling joke that Rupert had found too 
hard to resist. Our distinguished colleague 
was not a saint. He was – and wanted you 
to understand he was – fundamentally 
approachable. With his passing, the 
Company loses someone who, in some 
ways, was unashamedly old-fashioned but 
who also represented the time-honoured 
virtues of  generosity, inclusiveness, liberality, 
enterprise, kindness and common sense. 
The world, and the Company, will be a 
poorer place without him.

He is survived by his wife, Robin, and 
his children Jonathan and Flora. ✦

ALEX FARQUHAR
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MEMBERS OF THE COURT OF ASSISTANTS

Mr Richard N. Fox Prime Warden until 26 May 2021

Dame Lynne Brindley dbe, Hon fba, Prime Warden from 26 May 2021

The Lord Bridges kcvo, Second Warden from 26 May 2021

Professor Charles G. Mackworth-Young cvo, md, frcp, Third Warden 

from 26 May 2021

Mr Richard H. Reid Fourth Warden from 26 May 2021 

Mr Richard N. Fox Trade Warden from 26 May 2021

HRH The Prince of Wales kg, kt, gcb, om (Honorary Assistant) 

*Mr Anthony Shepherd

*Sir Paul Girolami 

*The Lord Cunliffe

*Mr Richard Came

*Mr Bryan Toye

*Mr Martin Drury cbe, fsa 

Mr Grant Macdonald

Mr Michael Galsworthy cvo, cbe, dl

Mr Hector Miller

Mr Richard Agutter

Mr William Parente cbe, dl

Dr Timothy Schroder dlitt, fsa

Mr Michael Wainwright

Mrs Judith Cobham-Lowe obe, frsa

Mr Michael Prideaux

Mr Neil Carson obe, frsa

Mr Edward Braham

Brigadier Edward Butler cbe, dso

Mr Thomas Fattorini

Mr Edward Harley obe 

Mr Arthur Drysdale

Miss Victoria Broackes

Miss Cassandra Goad fga

Miss Joanna Hardy frsa, fga

Mr Richard Madeley

* Denotes a Retired Assistant 

THE LIVERY 2020/21

The following deaths were reported during the year preceded  
by the year of admission.

1965 Viscount Runciman of Doxford (Walter Garrison) 

1968 Mr Morris Hensman Heycock  

1980 Mr John Robert Polk 

1984 Mr George William Lukes 

1998 Professor Kenneth John Gregory cbe 

The following freemen were elected to the Livery during 
the year.

Mr James Benedict Amos

Mr Nicholas Michael Bensted-Smith

Mr Alverne Robert Bolitho

Professor Jonathan Paul Bowman-Perks

Mr Tijs Broeke

Ms Justine Lynda Carmody

Mr Peter Clement Crump

Miss Augusta Daisy Elizabeth Drury

Mr Stewart Charles Hersey

Miss Katie Louise Jarvis

Mr Michael Timo Patrick Koopman

Mr Andrew Patrick Macgowan

Mrs Samantha Marsden

Miss Afsheen Nawaz

Mr Philip Andrew Norman-Butler

Ms Elizabeth Ann Chen Olver

Miss Elizabeth Susan Passey

Mr Charles Christopher Prideaux

Miss Arabella Claire Felicity Slinger

Mr Frederick Gordon Bryan Toye

Miss Sarah Catherine Trillwood

Ms Nicola Louise Wickes

Mr Gary Michael Wroe

NEW FREEMEN

BY SPECIAL GRANT

David Mitchell Mills
Communications Consultant

Julia Dorothy Skilton
Education and Partnerships Officer, The Goldsmiths’ Centre

MEMBERSHIP UPDATE
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BY REDEMPTION

Jonathan David Michael Abbott
Investment Banker

Yunus Marc Ascott
Creative Director

Solange Azagury-Partridge
Jewellery Designer & ceo

Jennifer Ann Bell
Antique Silver Dealer

Charles James Benoliel
Owner, Future Cast Ltd

Kathryn Ruth Bishop
Editor

Tine Bladbjerg
Designer Jeweller

Bettina Charlotte Börner
Production Manager, De Beers

Lucinda Valerie Claire Chalmers
Silver Specialist

Elizabeth Aurea Connolly
Property Manager

David Norman Dade-McTigue
Designer Goldsmith

Anna Louise Dighton
Gemmologist

James Dougall
Designer Silversmith

Susanna Sara Ekelund
Jewellery Designer

Prem Babu Goyal obe jp
Alderman

Kevin Grey
Silversmith

Clive Stuart Harris
Military Historian

Eliza Grace Higginbottom
Creative Director

Elspeth Joanna Hughes-Penney
Charity trustee

Georgina Sara Izzard
Jewellery Specialist

Henri John-Baptiste
Silversmith & restorer

Andrien Gereith Dominic Meyers
Head of Local Government  
Pension Investments
 
Gwyn Roberts
former Product Compliance Manager,  
The Royal Mint

Pamela Statham
Jewellery designer

Brett Maxwell Stephens
Commodities broker

Dora Frieda Thornton
Silver historian

Octavia Joanna Charlotte  
Tidswell-Norrish
Jewellery Designer

Adrian Roland Ward
Designer Silversmith

Maya Frances Wells
Goldsmith

Sandra Wilson
Academic

BY PATRIMONY

Catrina Justine Marie Dear
Daughter of Donald James Dear,  
a Freeman

Samuel Hamilton Loyd
Son of Richard John Travers Loyd,  
a Freeman

William Geoffrey Harry Searle
Son of Christopher John Searle,  
a Freeman

BY SERVICE

Robert Jon Dean
Son of Sarah Marilyn Kemp and late 
apprentice of David Webster  
(Garrard & Co)

Carys Elizabeth Hindry
Daughter of Christopher Jon Hindry  
and late apprentice of Gina Ashley  
(The Polishing Shop) 

Adriana Klimentjevaite
Daughter of Danute Klimentjeva and late 
apprentice of Anton Johannes Kata  
(Kata Wearable Art) 

Harry James Lowe
Son of Jane Heather Lowe and late apprentice 
of Stephen Boorman (Asprey London Ltd) 

Amelia Ray Mackie
Daughter of Majella Eileen-Mary Egan and  
late apprentice of Jocelyn Robert Skeates 
(ec One)

George Charles Schembri
Son of Richard Edouard Henri Schembri  
and late apprentice of Andrew Wood  
(B&M Bijoux Ltd) 

Yasmin St Pierre
Daughter of Suzanne Dunkin and late 
apprentice of Roger John Dunkin  
(Roger Dunkin Lapidary)

William David Sullivan
Son of Glenn William Sullivan and late 
apprentice of Steven Michael Ottewill  
(Ottewill Silversmiths & Jewellers Ltd)

ASSOCIATES

The following has been enrolled as an 
Associate of the Goldsmiths’ Company 
honoris causa:

Dr Helen Drutt English
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ANTIQUE PLATE

Dr Timothy Schroder – Chairman 

Mr Peter Cameron

Mr David Cawte

Mr Alastair Dickenson

Miss Jane Ewart

Mr Gareth Harris

Mr Timo Koopman

Mr Tim Martin

Mr Johnathan Stone

Mr Peter Waldron

Mr Harry Williams-Bulkeley

ASSAY OFFICE  
MANAGEMENT BOARD

Mr Neil Carson – Chairman

Mr Richard Agutter

Mr Richard Reid

Ms Justine Carmody

Mr Richard Southall 

Mr Michael Winwood

CHARITY

Mr Michael Galsworthy – Chairman 

Mr Edward Harley

Mr Nick Diggle

Miss Daisy Drury

Ms Kristina Glenn

Mr Marcus Harbord

Miss Emma Himsworth

Mr Jason Holt

Mr Richard Hopkinson-Woolley

Mr Alan McCormack

Mr Ronan O’Hora

The Hon. Mrs Meg Sanders

COLLECTIONS

Dr Timothy Schroder – Chairman

Mr Martin Drury 

Mr Arthur Drysdale 

Mr John Andrew 

Ms Rachel Bond 

Sir Timothy Clifford

Mr Robert Hayes 

Mrs Lucy Morton 

Mr James Rothwell 

Dame Rosalind Savill 

Mr Matthew Winterbottom

COMMUNICATIONS & MARKETING

Mr Michael Wainwright – Chairman

Miss Victoria Broackes 

Ms Rachel Garrahan

Mr Robert Hayes

Mr Adam Jacobs

Mr Andrew Peake

Ms Rebecca van Rooijen

Miss Janice Springer

Mrs Tricia Topping

CONTEMPORARY CRAFT

Mr Arthur Drysdale – Chairman

Dr Timothy Schroder

Miss Victoria Broackes

Miss Joanna Hardy

Mr Clive Burr

Mrs Angela Cork

Mr Julian Cross 

Miss Corinne Julius 

Dr Tessa Murdoch

EDUCATION

Mrs Judith Cobham-Lowe – Chairman

Dame Lynne Brindley

Professor Charles Mackworth-Young

Mr James Buchanan-Dunlop

Mr Andrew Chicken

Miss Victoria Harper 

Mr Rod Kelly

Dr Vanessa Lawrence

Mr Patrick Loughrey

The Hon. Dr Elisabeth Martin

Miss Afsheen Nawaz

Mr Robert Straker

FINANCE & RISK COMMITTEE 

Mr Richard Reid – Chairman

Mr Richard Agutter

The Lord Bridges 

Mr Neil Carson

Mr Richard Madeley

Ms Vanessa Sharp

FOOD AND WINE 

Mr Edward Braham – Chairman 

Mr Grant Macdonald

Mr Hector Miller

Mr Richard Reid

Mr Fairfax Hall

Mr Paul Michael

Ms Nicola Wickes

HOUSE

Mr Hector Miller – Chairman

Mr Martin Drury

Miss Cassandra Goad

Mrs Nicola Buchanan-Dunlop

Miss Annabel Eley

Mr William Fisher

Mr Gareth Harris

Mr Nick Cox (Consultant Architect)

Mr Richard Worthington (Hall Surveyor)

INVESTMENT

Mr William Parente – Chairman

Mr Richard Madeley

Mr David Barnett

Mr William Hill

Sir Stuart Lipton

Miss Elizabeth Passey

Mr Edward Wakefield

Ms Nicola Wickes

LIBRARY & ARCHIVES

Dame Lynne Brindley – Chairman 

Mr William Parente

Mrs Judith Cobham-Lowe

Dr Philip Carter

Miss Hazel Forsyth

Miss Elizabeth Passey

Mr Oliver Urquhart-Irvine

MEMBERSHIP

Mr Richard Agutter – Chairman 

Brigadier Edward Butler

Mr Tom Fattorini

Mr Alverne Bolitho

Mrs Joanna Clark

Mr Patrick Fuller

Mr John Hammond

Mrs Liz Oliver

Mr Jos Skeates

COMMITTEES

GOLDSMITHS’  
CENTRE

BOARD OF TRUSTEES

Mr Edward Braham – Chair of Trustees  

Mr Arthur Drysdale 

Mr Grant Macdonald 

Mr Tom Fattorini 

Miss Joanna Hardy 

Mrs Gaynor Andrews 

Mrs Teresa Arbuckle 

Miss Arabella Slinger
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We contribute to national life, as we have done for 700 years. We train and support jewellers and silversmiths.  

We protect consumers by testing and hallmarking precious metals. And we work with charitable, educational and  

cultural partners to help people improve their lives.

PROTECTING CONSUMERS

OUR MEMBERSHIP

THE GOLDSMITHS’ COMPANY AND CHARITY 2020–2021

The Goldsmiths’ Company Charity is a charity registered with the Charity Commission for England and Wales with number 1175593.  
It is a company limited by guarantee and registered in England and Wales with company number 11048746.

1800
MEMBERS NATIONALLY

39
NEW FREEMEN JOINED THE COMPANY 

1437
FREEMEN

B B B B B B B A A A
29% 

FEMALE
71% 
MALE

B B B B B A A A A A
49% 

FEMALE
51% 
MALE

56% TRADE

363
LIVERYMEN & ASSOCIATES

B B B B B B B B A A
21%

FEMALE
79% 
MALE

33% TRADE

53

70%1.6M
ITEMS HALLMARKED AT  
THE GOLDSMITHS’ COMPANY 
ASSAY OFFICE

NUMBER OF PACKETS SUBMITTED 
ONLINE, HIGHLIGHTING THE 
ASSAY OFFICE’S COMMITMENT TO 
DIGITAL CUSTOMER SERVICE

PIECES OF SILVER ASSESSED FOR 
AUTHENTICITY BY THE ANTIQUE PLATE 
COMMITTEE – THE ONLY ORGANISATION OF 
ITS TYPE IN THE WORLD



thegoldsmiths.co.uk

SUPPORTING CRAFTSPEOPLE

IMPROVING LIVES

@GOLDSMITHSCO
@THEGOLDSMITHSCOMPANY  
@GOLDSMITHSFAIR

@THEGOLDSMITHSCOMPANY

£1.3M
TOTAL CHARITY, EDUCATION  

AND CULTURE

141
PEOPLE SUPPORTED IN THEIR 
CAREERS THROUGH CORE 
TRAINING PROGRAMMES  
AT THE GOLDSMITHS’ CENTRE

37,000
NUMBER OF VIRTUAL VISITORS TO THE 
FIRST EVER DIGITAL GOLDSMITHS’ FAIR

247
COMBINED HOURS THE 
LIBRARY AND GOLDSMITHS’ 
CENTRE SPENT DELIVERING 
ONLINE EVENTS TO EDUCATE 
AND SUPPORT CRAFTSPEOPLE

TOTAL GRANTS IN SUPPORT 
OF THE TRADE, INCLUDING 
THE COVID-19 FUND AND 
GOLDSMITHS’ CENTRE£2.7M

NUMBER OF BIBLIOGRAPHIC RECORDS 
ENTERED IN THE NEW LIBRARY CATALOGUE, 
BEGINNING THE PROCESS OF DIGITISING 
OUR LIBRARY AND ARCHIVES FOR PUBLIC 
BENEFIT AND AS A RESOURCE FOR  
CRAFTSPEOPLE EVERYWHERE 

3,456
22
ACQUISITIONS INTO THE 
GOLDSMITHS’ COMPANY 
COLLECTION – ENHANCING  
THE VITALITY OF DESIGN  
AND CRAFTSMANSHIP  
IN SILVER, JEWELLERY  
AND ART MEDALS INTO  
THE 21ST CENTURY

APPRENTICES TRAINING – 
CONTINUING NEARLY 700 
YEARS OF APPRENTICESHIPS18

GENERAL WELFARE,  
CULTURE AND  

SMALL GRANTS

£250,768

AGEING POPULATION

£67,000
YOUTH

£86,500

PRISONER 
RESETTLEMENT

£519,500
£4M

TOTAL GRANTS  
2020/21

2019/20 TOTAL GRANTS: £3.6M 
2018/19 TOTAL GRANTS: £4.1M 

£2.7M
TOTAL TRADE

£2.2M (27%) CONTRIBUTED TO 
THE £8M DONATED BY LIVERY 
COMPANIES FOR SKILLS 
TRAINING IN 2020. SOURCE: 
SKILLS SURVEY 2020, CITY’S 
LIVERY SKILLS COMMITTEE

27%

EDUCATION

£405,737



Clerk
Sir David Reddaway kcmg mbe

Deputy Clerk
Mr Simon Hutchinson mbe 

Deputy Warden
Dr Robert Organ

Director of Finance
Mr Robert Preece

Director, Goldsmiths’ Centre
Mr Peter Taylor

Director of Communications
Ms Sarah Jurado

Librarian
Miss Eleni Bide

Curator
Dr Dora Thornton

Acting Head of Goldsmiths’ Fair
Mr Matthew Burgess

Hallkeeper
Mr Richard McCrow

Superintendent Assayer
Mr William Evans

Head of hr
Ms Paula Gay

Head of Charitable Partnerships and Strategy
Miss Ciorsdan Brown

PRINCIPAL OFFICERS

EVENTS

PRINCIPAL ADVISERS

GOLD SILVER PLATINUM PALLADIUM

Fineness 
(ppt)

375 585 750 916 990 999 Total 800 925 958 999 Total 850 900 950 999 Total 500 950 999 Total Total All

British 457,012 80,890 181,403 53,343 32 229 772,909 46 492,874 3,590 8,704 505,214 47 58 74,452 22 74,579 602 513 0 1,115 1,353,817

Foreign 61,726 227 66,410 7,778 0 0 136,141 12 49,081 0 0 49,093 3 53 12,998 0 13,054 0 12 0 12 198,300

Total 518,738 81,117 247,813 61,121 32 229 909,050 58 541,955 3,590 8,704 554,307 50 111 87,450 22 87,633 602 525 0 1,127 1,552,117

ASSAY OFFICE FIGURES 2020

Consultant Architect
Mr Nick Cox

Property Solicitor
Mr Matthew Swainston

Company Surveyor
Ms Charlotte Barlow

Hall Surveyor
Mr Richard Worthington

To find out about Goldsmiths’ Company events, 
please visit our website or follow us on social media: 
thegoldsmiths.co.uk
[Twitter] @GoldsmithsCo
[Instagram] @thegoldsmithscompany
[Facebook] @TheGoldsmithsCompany
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goldsmithsfair.co.uk 

#goldsmithsfair

‘Ghost Bowl with Shadow’ by Ane Christensen

28 September —  
10 October 2021
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