
Survey of Black Jewellers 2020:  
The UK jewellery industry needs to improve 
the visibility and representation of black people  

A first-of-its-kind national survey of UK black jewellers, launched 
by jeweller Kassandra Lauren  Gordon and supported by the 
Goldsmiths’ Company and Goldsmiths’ Centre, has found that:  

51% 
of respondents had experienced 
racism in the industry  

39%  
experienced racism at 
selling events such as
exhibitions, as well as in 
education and training. 

2/5  
of respondents said racism 
impacted their mental health  

77% 
experienced 
a lack of 
funds 

44% 
lacked role 
models in 
the industry 51% 

believed they lacked 
business experience

https://bit.ly/SurveyBlackJewellers
https://twitter.com/search?q=%23SurveyBlackJewellers&src=typed_query&f=live
https://twitter.com/klgjewellery
https://www.facebook.com/klgjewellery/
https://www.instagram.com/klgjewellery/


80%
72%
70%

respondents were more likely 
to seek support or training from 
search engines/ social media

About the research  
Kassandra Lauren Gordon instigated a national survey to understand more about black jewellers in the UK and their experiences in the 
industry, in order to help improve access, training and support for them. The survey was carried out by Public to Private Ltd, supported 
by The Goldsmiths’ Company (a membership organisation and Livery Company that has contributed to national life for 700 years), 
and was promoted across the industry between 25th August and 8th September 2020. A total of 94 completed responses were received.

The survey questionnaire was developed by a small team comprising of Kassandra and representatives from the Goldsmiths’ Company 
and The Goldsmiths’ Centre; the survey was conducted by research specialists Private 2 Public Ltd. A focus group of Black jewellers 
reviewed and provided feedback on the survey questionnaire prior to it being �nalised and launched, as well as on this �nal report.

or trade bodies 
and associations 

65%

44%
46% 

Respondents faced 
a series of other 

business barriers. 

80%
Business skills

69%
Manufacturing skills

56%
Product development

Respondents identi�ed these as 
the key skills they wanted to address.

58% 

said they needed money to fund 
new pieces / the business 

said they wanted to develop their 
contacts in the industry  

said they wanted to showcase work 
through exhibitions and events, 
and more press and  promotion

What should the jewellery industry do?
Survey respondents said: ‘Be more inclusive. And improve 
the visibility and representation of black people’  

of respondents were not a�liated 
with an industry/business group. 

37% 30% 21%
said more media coverage 

for Black jewellers  
said more diversity in 

exhibitions and showcases
said be more inclusive/

equal in general

Supported by

than from mainstream 
education providers 


